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TOURM1602 #2&3HIZ (Introduction to Tourism) 3-3-0

| 712 O|24 7HEat 24t el 7| @2|of 2ot A8 2MHE2 S8 Ul 24 &

oish=0| et O|I=0|Ch, & =2 YOl 7|27t &= 0|24 JHEM U/l 2HEmt 2| A4
O| UBrMOI A4S 7t22ICE O] MF2 SZMSOA 0] tHet MEHAQl 2|40 HUS sl & ZI0|Ct,

- This course teaches the basic concepts in the tourism industry and general knowledge of the

national and international tourism and leisure industry. This course will give students a general

perspective of tourism.

TOURM1607 ZYsHIZ (Principle of Business Management) 3-3-0
- AYBIYZo| ZH|= At

1=

0

S| & =2 2G| 2 A7 20 FHO| FHLISHL I 0|22 Ut 2|7 |E0| WH0| 53| O|F0{A| 1L QU0 [t 7| =
A2l 0|21t 22|72 HAAMLZ O[sHA|7| L 2Fe| MR E XA O = O[sA|7|= O SHS =Lt

- The subject of principle of Management is involved to the basic theory and principles contents of
management, specially the dynamic economic, social, political and technological environment in which we
live continually place demands on managers to change, improve, and learn more about their jobs,
superiors, and subordinates the principle of Management is a current, relevant response to those mandates
for excellence in the practice of Management, specially lectured to principle theory of management and
educate the newly appointed manager and provide a comprehensive, up-to-date review for the

experienced practitioner.

TOURM1604 2328 =20{(Culture and Tourism Japanese) 3-3-0

- UEOE AHE Hole SEASS UHHRE, Y209 24, L3 U V|, E7I, A7|, ¢7]e] E&20{el 7|2
HAE 7|24 EdE &l e55tc AS 2 Z3e BEE o=

- This course is for the beginners who want to learn Japanese. The objective of this course is to learn
and practice the Japanese characters, pronunciation and the basic stages of listening, speaking,
reading and writing which are basic functions of Japanese.

CUENT1002 Z3}¢lE{E|QIH EO0|sf (Understanding Culture and Entertainment) 3-3-0

- 2 3Fc ZSIHEQHE 2O0FE MESH7| SISt 7|2 O|2n g J2|1 e =9l MY =it

- This course discusses the basic theories, current status, and future prospects regarding culture and
entertainment for majoring in this field from both Korean and global perspectives.

_10_



TOURM1603 2322 H0]{ (Culture and Tourism English) 3-3-0
EH 71280 52 flot YZRAHOICE oE EH EARALN, =
Qi SO ZoRHE F0ke| HojAAS ZEA A

OHE BECIOHY Yot BHUAA Y02 Stgsts Lut=

=2 Lo o 1L =

N

2
10
1)y
s
_lTl_
m
els
Mo
i
o}
B F
H
riy
r
O
=2

- Provides basic and broad knowledge in English related to the culture and tourism industries, such as
introductions to Korean culture and tourism focused on tour-guide operations at various sites such
as sightseeing and historical areas, hotels, restaurants and bars, etc. This is a preliminary course to
understand the interaction of Culture and Tourism and the proper English used for them.

ECON1001 ZAIEt 2 (Principles of Economics) 3-3-0

- ZAHSRE2 SHES0HA 7|24 A S o] 21t 220l cet OsHE AS=H 52{0] RAct. 2|1,

of

HYS0| =L 2l &

d

o
Alstel Crofet 2HQI 7|2 i, HM 12|10 20 sl MY & U=F oitf. 0| Sl i2H| Hapsh= At=lof &

A 2o Redts EA

X

2214

jo

Hi S =

9

Ct.

- Principles of Economics is designed to provide students with a comprehensive background in basic
economic theories and principles. Simultaneously, principles of Economics lets the students to be
exposed to all aspects of domestic and international economy, including institutions, concepts, policy
and the tools of analysis. The purpose of the principles of Economics is to cultivate the economic
expertise to meet the challenges of rapidly changing economic needs of the society.

- BYSIE W2 WSt QB NUAS MESD ME2 MEAS HZY £ AL 953 ANS YNt
2 7|20 SE2 AECh AT ARIZE B2 Hslste 0| 2o S0 HTANS ME 2 2
A0l MG WASIISS WM BEL S B30 ABH ARINES ZUsH| Yetol HAHQ Mz
M M YA, ASEOM| o 0| S23iTE 0[of BTSHIE o] Qs 7|2W 22

7

SHMESI ZolE St Atdlel 2zHets 7|0 EAY » UARE S0

- The Dept. of Tourism Sciences’ primary mission is to educate and prepare students for careers in
industries that can drive the development of new ecosystems. In response to the fast-paced
changes in both the industry and society, it is of utmost importance for students not only to gain
expertise in their major but also to discover their own interests early in their studies and engage in
career exploration activities. To ensure a smooth transition into the professional world, our
curriculum is designed to provide students with orchestrated supports for career exploration, aptitude
discovery, and the exploration of competency areas. Utilizing a Pass/Fail grading system, our
program offers a career development course aimed at enhancing career competencies enabling
students to proactively identify their career paths through dedicated career exploration activities and
lectures.

TOURS4001 &¢ =2 (&%) (Graduation Thesis(Tourism)) 0-0-0

- HEESE MY E HEAHLE Y Felstl Aol HAFFUSAAE ARFAHE SO0 H7uY ZuE
HSI0] 2 = 220F A7 2 R HEES StCh

Graduating students assist in the further study of the tourism by completing an original thesis on a

_11_



tourism topic.

A EH

[ =N |

A

—_

ol

TOURS2004 2+&2+Z (Tourism Resources) 3-3-0

- BEAE VYTt HHRE A7 2ot 2 Hzap F stibs O BEA|Ql 20| SEst ZHA|LL aELt
UAEAE LHstz A0|Ch 2 =2 HIAYUCZAL| 7|21 -He4= F0|H ¢ =
sk, BAAAE O{EA JHstn, 2= HLAYE HWHEE YHAF|7| 26t REBst= WHES ZEHICL

- For destinations first developing tourism, as well as for destinations wishing to revitalize their tourism

P

offerings, one of the key steps is finding out what makes them unique and distinct from their
competitors. This course covers the basics of what qualifies as tourism resources, how to analyze
them, how to develop a target market, and eventually the steps in turning tourism resources into
tourism attractions.

TOURS2008 &3 (Tourism Laws) 3-3-0
AHB-

- 2 UF2 HAUUAYOA YRt A TR LOIOF T BAT|EY, HHYUSHE, THUUUAE S
Oz HIPLY AYE SHL=E Zttt. 0] 52 SPHS0| EX|9t 2 L it HAQ BRRUS 0
distedl E=5 StuAb oich. EX|0|83 JF, J2(1 23y it Z2 I7HAQl EA| HAsto] Lkl
= 7t220. Eot HFEY JI0|E 2 TESYUIAME AFF S0 B2 =F0|Ct

—

- This course helps students understand the legal prerequisites for the land and tourism development
of the nation. It teaches general laws concerning the national territory like the laws for land

utilization and management and tour promotion laws.

TOURS2012 #40tA & (Place Marketing) 3-3-0

- F20HAE0I FAE Helohs MO 2AI0| sl Fkls LM FHH AMEH 2AS0|H, 2Hez FYE
Syt ¥£20| O0|AIE WHHH L= HOIA M 7|¥7ILt FAARL 23 U AGFUSHA L8 BRI OY
oF g9l Lot g 4 QUL Eot IIHS G2 20| FAEE ofiet YACR LAl LIZH=AI0 CHolA Akl

HFAE sk, HE7|Ho|| CheliA OfshAlZl= 2t=0l2t & = QUL

- The objective of this course is to analyze and evaluate what are the critical success factors in place

r

marketing, and how these factors can be used in place development. The course helps students
build a framework that analyzes place marketing practices from the process, assessment criteria, and
success factors perspectives.

TOURS2014 {HAAHE (Travel Agency Management) 3-3-0
- IOl 2 FOR! LA TSt jHI71I7H O|2S &850t oMYl =222
S5d, ool 2824 3 e S8 A6 o BGAZAL| H2|SHS HfLSHC,.

- This course introduces students to the major areas in the travel industry and acquaints them with

s

travel industry operating procedures and the role tour providers have in the creating and organizing
differing types of travel arrangements.

TOURS2015 SHMAAHE (Hotel Operations) 3-3-0
- THAIHO| of2] ZOfOfAl ZHZte] s HASts w=o= St Y, 229 WEf 2|1 1 5ol =™ FY9

_12_



- Introduction to the hotel business explaining the individual roles of the various departments in
lodging operations. This course teaches management in the hospitality industry, its scope, forms of
organization, and professional opportunities.

TOURS2016 Z&AtAAHE (Understanding the Tourism Industry) 3

- 20| HIE ZIESE 7|2E T US A2tk, A0l A2 ESt %RQ 240[ct, O] W= ZHE4HY
Ol OHAIE, QlARE|, AbZtE|t 2SI 2ot 2|4 AHlse ZAO0|CH

- Even though tourism is basically a cultural activity, the business aspect is also an important element.
This course provides the necessary knowledge concerning marketing, personnel management, and
financial management in the tour industry.

HSPMT2004 O3 &2 (Theory of Marketing) 3-3-0

- Qi7|gel dmi= OrA|=lof QUCt OtA|Elel LMutds HESIH Aot "ol E48 fEsty HI2UES WL
oiCt d2|1 SHHsHE OHIESEE &4, A 7|Yel 8Wers RAstH 1 3UWALZN HFHM, 7t
HAM SQEAMM MM S 0|2 o AXE WSBICH

o™, |- o = X

- The success or failure of modern corporations are based on the marketing. The purpose of this
course is to research a specific character of marketing, to develop a approach method and to
analyze marketing environment. This will define the response of corporation. In response strategies,
students will study products, pricing, placing and promotion policy.

TOURS4007 _/.:HIZI-%','%E(Consumer Behaviour) 3-3-0
- 2 L5232 AH|A; ASp 2 H, 2], O|ES AJsta, 0|S0| Ot =HEE|= HHI AYE =2lotCh
HE, MH[A, 2|3 7| ’?J-E—% AH|ZLS| ZA, Mzt WHF0f| CHSt SHIE O|sol|A A|RFEICE 542l O

Y= floid 2B[AZE MB2 MEAE O{EA Q1A 3f 2D M=std FOist=A| OfsHstn of=3sHof ottt =
=2, de|sh, A AN AH[A] QAIZY by, FOiet A8 WSS HIEIELR FMsiH, 01§ 2E

8
oA A8 Wots ZAMSHCY,
- This course introduces the fundamental concepts, principles, and theories of consumer behavior and
relates them to the practice of marketing. The success of businesses begins with a good
understanding of their consumers/customers. Marketers should understand and predict what

consumers perceive, what they learn, what they prefer, and what makes them loyal to their

1=

products and services. Based on psychological and sociological principles and insights, this course will
give you a solid understanding of consumers' decision-making process and seek its practical
application to tourism contexts.

HSPMT2009 =222 (International Tourism) 3-3-0

- FABYO J|2012, INTTO Y, FUTY AY, FABY Y S INTY 74| LIS WS D]UE
o2 BT QUCh A A7 CHEA BTl Altfol TR IABY HE 20| SN2 Ssto 2A| L2l

Foile FHES =L
- This course teaches the basic theory of international tourism, its objects, business affairs, and

policies. It also provides students with the sense needed for a qualified tour conductor in the
international arena.

HSPMT3015 Z%t2H&-2 (Cultural Tourism) 3-3-0

_13_
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- An overview of cultural tourism basics, which includes the mosaic of places, traditions, art forms,
celebrations and experiences that represent nations and their people.

TOURS2020 A|37Zt2+-#4H2|0|sl| (Understanding Spatiotemporal Tourism Information) 3-3-0

- 2N, AL, MY, O2(0 AFAE| 7te| STt 42 A8 K0A CiYet AlSZE 2 YEOF ddEn & 1
=o| SHEs U HEE MR ots S5t oAZY ol= YoM Bt Tt St 2 FE A
2ol 7|2 HElE 3|l HES St 2 HEHTS Zeste Aoty = LF2 AS o & ntstol ¢
= Yo|H == MEA £29| HJUOIH =4 M7t E7| fleh 7|8 DESICh ASHHFE R0 =
ASUHEHO[E A0 A DFO|32 C|T2[0 HAE 2t=F0|Ct

- In the complex interactions among tourists, residents, industries, and local communities, various
spatiotemporal tourism information is generated. This course aims to enhance the fundamental
principles of processing various spatiotemporal tourism information. Through hands-on exercises,
students will learn how to use spatiotemporal tourism information in addressing and making
decisions on social issues related to tourism. This course serves as an introductory course in
spatiotemporal tourism data science and lays the foundation for becoming a professional tourism
data analysis expert. This course belongs to the Spatiotemporal Tourism Data Science Micro-degree.

‘-

TOURS2017 Z&2A|22|2(TOURISM DESTINATION MANAGEMENT) 3-3-0
- UASIL AL7HsTh HEMY MEHAIE IS0 AAA0|L LetAQl HAR|o HEl= iR S A OICL 0=
YRt U7 MHAE BRO0|A S2¢ O|0|H O[of Ciet AAMRl stes Sdi &St MSAS2 D2 &2
2L MEUAZAL] 7|2A01 ArAS et & AJAlS §5OI00F STt 2 ZRE Soll S
== SEotl Lot 2|A3 a|, FARME|, AR
9| -3—-3——'?'—-'?- 2 UZHAIY FHOA 2[R =A
MEE StCt.
Destination is a core product of tourism. Learning about important factors that affect various types
of tourism destination management is domestic and international areas is one of the main purposes
of this course. further, understanding diverse perspectives of the managerial entities in those
destination can help the students be equipped with knowledge and techniques in destination
management. this course emphasizes two focal areas: first, destination positioning & branding is
thoroughly studies and second focal area includes, but not limited to, the destination risk
management, development, preservation, and information system management. This course is
designed for juniors who start their major in tourism.
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TOURS3002 &AM E(Tourism Policy) 3-3-0
4

- YO V|l=0|gnt S, ZH, 229, Y U 4, A, Ut om0 il AHEo =N A=
of A0 Zt= ZE7h S2UsHoF & BiE2ISH 272 M Sds M6, ok=22] f2| Y87t fAsor & 243

S HASHC
- This course analyzes national tourism policy by surveying the basic concepts, aims, purposes,
necessity and processes of tourism policy making in view of tourism policy trends internationally.
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TOURS3010 2-&0tA &3 7L 0| (Marketing Communication for Tourism) 3-3-0
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Tourism is recognized as a work horse for the national economies of all countries and regions. Due
to its high level of multiplier effects and employment opportunities it is increasing world-wide. The
social and cultural benefits it generates are also viewed as an incentive for tourism development.
Using a problem-based learning method this course gives students majoring in tourism an
opportunity for learning advanced knowledge in destination and culture marketing and hands-on
practices.

TOURS3014 ZHZAAEIEAAE (Tourism Startup) 3-3-0

Y AHIA MelolH Ho| AT U0 BRI Z4F B 02 Y A4 Al2go| 2t

&2 = 0|2 £l
= 540 250 AmE D ZHR0[2 HISAROf CHell SASITE 12(1 ZHUAIEEe WEa 2HE AH=E 27|
A SHStCt.

Understand the concept and comprehensive knowledge about founding in the tourism and travel
industry many firms choose the franchise system in order to enlarge their market share and to
decrease risks. This course explores franchising in the tourism and travel industry and examines

cases of tourism franchising.

TOURS3015 IRt AHE (Casino Industry Management) 3-3-0

0=, 22 & 2&Y0| AIA 10920 Sots HEUHTOHAME FHAILLHO UAAME MA 109130 £3t=
A2 UERRL Ol 7tAIL7t Night-life 23dEe Y22 Thect HHIHEA SojL gEstal origse
2 e Q7| EoITt. ESh FHAILTt O|AHEY TSt U= O|fF= FHAI:4ol] £+t &5 U 18YE,
Qo 3 HY,US STt AGZHE Sdlcts f@SH07| MROILh 25 RS IFAAQ A= 22

E3lO|Ct of2st =AAQl FME FHArt S8 MY S sHE Bt e, Mt dEY =5
WS AOl2k= AHE ZIAGHELL 2 U452 g% FRACAFAE Q610 RN IAAQ A, DS,
HOIS X SXRMLED OfLEt Afeld B8 2[4oldiots S50k=M| U0k 7RAI=M@o dE22 o AH S5 &+

Sl ZIAILe MY AYAZAIC HE[SHS HfTHTt.
The top ten tourism countries, such as USA and France also rank as top ten countries in terms of
casinos. The reason is that casinos, as part of night-life tourism products, have been recognized as
legalized leisure activity. The legalization of casinos is attributed to improving tax revenues income
and employment foreign exchange earnings, local government taxes and stimulating local and
regional economies. The current international trend is to develop resort-type casinos because they
are important to the tourism industry. This course develops students understanding of international
trends in the casino industry, marketing strategies, and learning about gaming skills (slot and table
games) so that they could apply their knowledge to casino operations. This course also teaches how
to minimize the social impacts from casino gambling. The aim of the course is for the students to
get acquainted with operating procedures of the casino industry and organization of different casino
arrangements.
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TOURS3016 O{7}& (Introduction to Leisure) 3-3-0

- 2 52 7HE2l 0|2A JHEn LHHAQI 2AS Zh2 20t ES O LOt7F SO Of7t AEtYmt 9oz st
Oi7hdliEof| ol LOR=2LCE.

- This course teaches the basic concepts of leisure, the general idea of the leisure lifestyle, and future
leisure trends which are important for the tourism industry.

$}59| (Cultural Tourism and Interculturalism) 3-3-0

r
She molES 4 9t EUHZO| BAOICL O OfLI2t Bl HEH HH M SUNG
i

- 2Eoidat = SEdo| 2kt
B2 =90l S+t 2EStel CFSHA|A (multi-disciplinary) = ZFSEA|A (interdisciplinary) 24 d40=2
Qst SEARWSO ZAO| &SI A Q0| et B &HESo| d<at =0 ALE|0{oF & tA|o|Ct 2
LoI0] HE £E= HolE = JHUN Y HSAZAL 7|22 SO ALt AR 53, HE1 439
SHE HiYsY| flot wNEoz= N HFAEI0|E2 SN AZeidE AHAXHL=Z Ofsisty FAMstH O
1 A4S HESL A= sHS HIYEN S J|x9EE & ZAolch

- The phenomena of touristic activities and cultures are inseparable. Despite many discussions on the
academic identity and independence of tourism, exploration of tourism's identity as an applied social
science due to its multi-disciplinary or interdisciplinary nature of it must be delved as the study
matures. Also, as tourism industry and tourists change rapidly, a seminary study to peruse diverse
cultural theories is expected to serve as important foundation to cultivate tourism major students’
basic skills of thinking/linking, and applying/adapting the theoretical knowledge into practice, which
are the basic skills for a tourism major.
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- This course focuses on the issues of sustainable tourism development, considering the unique
characteristics of communities. This course aims to enhance understanding of localized tourism
development by connecting the supply and demand of tourism with the social, economic, cultural,
and environmental features of each community. Students will actively discuss and formulate specific
plans for sustainable community development and policy directions based on tourism.

TOURS3025 Al37h2-d1IG|0|E{ 24 (Spatiotemporal Tourism Big Data Analysis) 3-3-0

- =2 =9 SHs =T & ddE Oldlistl, 0|F ¥TFAHC=R JlE, 24, AlAEst: HE JEE Fesie
A0|Ct 2 M=M= dHy JHE ket dES HASIH E HUE dAUSES AMST HEHOEE VHtez
oA Aoz ZHE siFcty 7| UM WS HAY £+ Uz TS JSCh AlSZHEEIH0EE
M2 AS7H 2 OIO|E] ALO|2A OfO|3 2 C|a2|of HAE Ip=0|ct

- This course aims to enhance specialized skills in understanding complex tourism phenomena,
quantitatively describing, analyzing, and visualizing them. In this course, students will learn and
practice core concepts simultaneously. Students will analyze tourism-related issues based on
spatiotemporal tourism data, proactively solve problems, and propose long-term development
directions. This course belongs to the Spatiotemporal Tourism Data Science Micro-degree.
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TOURS3024 22 3tESGZA Y (Tourism and ESG Practices) 3-3-0
A

- = 52 HHO| Tt AL Vhseh 20 Bash &, Al A AHEA(ESG) YRS CHELL. HE2 Allet 2tgES
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Ol ¢ls = M52 (7h) &l S0 CHAAQ 54, (L) 2E2| ZHH, A2l 23, &8 3, (O) A

& 7tsoh HEE 2l ESG Y1t Al2f|E CHELY
- This course addresses the impacts of tourism on individuals and communities and ways to promote
sustainable environmental, social, and governance (ESG) practices. To this end, this course touches
upon (a) the comprehensive and interrelated nature of tourism and its impacts, (b) the economic,

environmental, socio-cultural, and political impacts of tourism, and (c) ESG practices to enhance the
sustainability of tourism.

TOURS3023 &A™ CIAQ! (Tourism Experience Design) 3-3-0

- HEEA Aol dE2 JFQ S THAE QAL HE2 HEAR AHAMEA HFAS2S At 4o L
£ My oryet des Sl ofe] 7kAl Hnt 285 Huat ot dd CIARI2 ARYEeE 7|eez XS
o, ARH I, 0T, T CIArl 2 4k CjApQlEoret AAE oHetAlAel 443 7HAle ot O] Wit=s
= U8 =24 FHL5S Olfste OEA HIAA 2HZ MFED MP==A0f CHstof CHECH
A Zgez ==Rs 444, AAH dEiel 3deel deld tynt J|HE Ol2Ae= stadtu O Liof7t
o4 Jgr|dieES 90 schES |§.*91I Sl= EFAnARe] =2l - LAY 248 HESIEEN F
GrARIe] Theat SAoAfel S22 FYUES otas] STt

- In the experience economy, experiences are perceived as the core value of products. Tourism is a
prominent experiential product, and tourists seek various benefits and utilities through diverse
experiences in tourism destinations. Experience design is an interdisciplinary field that is grounded in
cognitive psychology and connected to various disciplines, such as human engineering, computer
science, marketing, graphic design, and industrial design. This course covers the essential
components of tourist experiences, understanding how they are created, delivered and experienced
by tourists. The psychological processes and mechanisms of sensory and cognitive forms of tourist
experiences acquired through real/virtual experiences are theoretically studied. Also, this course
encompasses both the virtual and real construction methods for the visitor experience design.

TOURS4003 ZEA|ZXALE (Marketing Research for the Tourism Industry) 3-3-0
A

- B 23 BYNS AToHE WBAS0| BYYAR WBte O WL WA ARSO BYA| AZZA
B AAZ ABoH O 1 SHS ECh 2 WS Sejo JUSS T BPAZ 74 A2iet EMCE 3
£O11 BLAHASC| 870 WRES Mopty| U MDA Hxjel YHS HISCL THHOE, CHIT AFRA Y
U2 SE10] AHHOE HEetD, AFIA AR0| O S 2472 HN ARHZ 52 vyt

- This course aims to provide the tourism major students with fundamental knowledge and practical
skills to conduct tourism market research in both qualitative and quantitative approaches. It is
imperative that the tourism professionals in the industry be familiar with diverse forms of market
research techniques and data analysis skills. Through this course, the students will be able to design
market research, collect data, analyze the data, and interpret the statistical results of analyses, that
is heavily required by tourism industry.

TOURS4004 #&22ZA|Z (Applied Economics of Tourism) 3-3-0
- HEZHER2 S HHAYS ARl EALO| st 2E 2Aetoh=0| 20l AUCE AL

B BYMO| Al
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- Economics of tourism is concerned with the attainment of an optimum return on investment from
the use of scarce tourism resources. Local governments attempt to develop tourism resorts to
generate the economic benefits from tourist expenditures. Applied economics of tourism helps
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policy-makers and practitioners understand how these tourism scarce resources should be efficiently
allocated in order to meet tourism industry's profit needs and tourists' needs and wants. To this
end, this course presents forecasting tourism demand with quantitative and qualitative techniques to
apply it for destination development and tourism policy. This course also covers how to estimate the
economic impacts of events and tourism using an input-output model and natural resources using a
contingent valuation method.

o}

TOURS4005 ZZ0|HIE7|=ZZ (Tourism Event Planning and Marketing) 3-3-0
- AGSHE 22 A4 HEZ0 HYYESENS| OME 7|Eg 0|21 ARE FHCE 3o #EE 7|& ¢ 0]
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- This course teaches theory and practice on events planning, International Convention and Tourism
Product as well as regional festivals after select examples on Convention planning and Events.

TOURS4008 Z+gM =AY = (Strategic Management in the Tourism Industry ) 3-3-0

- OAAHEO| AN ABAMIE2 M2, A4FHE, HiSAME, RS, JtHE, J2|0 ARRAR 0" A2
AN2E S MHE Selez gttt

- This course introduces important concepts in strategy formulation and implementation. It leads
students to discover the 4Ps of marketing strategy and how to use them to position tourism and
travel products for success.

TOURS4009 #ZXAEA2M (Tourism Research and Statistical Analysis) 3-3-0
- 2 AF2 ALY S oot oz pESH siMY £ URE HAHQ ARLRA B SAEM YWHEHS

-1 od
St=H Ak AM1Z0A= attHQl ZAFYHO| It RAERE A5, H2Y0ME A=At 7HEEY LY
= ZYSIH, HBYUAM= 2AS| HAHAZ ZYAE, 2G4 BEY, 4FARY, BEEAYUE SS HFsL,
HaZoMeE Azo| EMHAZR 7|2SARM (RIEEA, WA, t-test, ANOVA), 2ARA, T U OS2
=4, 15sAZ4(Q2UEN)E 2AIBHH, 530AMs =420 et BN S =224y YES dEslrt

- This course aims to introduce research method and statistical analysis so students can examine and
interpret social phenomena based on scientific methodology. In Chapter 1, the concept of scientific
research method and procedures are introduced. Chapter 2 covers how to raise research problems
and establish research hypotheses. Chapter 3, as an implementing stage of research, includes types
of scales, reliability and validity, questionnaires, sampling method and procedures, etc. Chapter 4, as
a stage of data analysis covers a basic statistical analysis (frequency, cross-tabulation, t-test,
ANOVA), correlation analysis, simple and multiple regression, and advance statistical analysis (factor
analysis). The final Chapter (5) presents how to write report and thesis based on results of analysis.
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TOURS4011 2|REJ|Y7|=l 2 (Resort Development Planning) 3-3-0
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- This course teaches the basic theory concerning resort development and planning as a way of
improving the living standards in the age of local and regional autonomy. This is the advanced
course to be taken after completing Tourism Development.

|}

TOURS4013 Z& | N|O|Lt(Destination Seminar) 3-3-0
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- This course examines a rational direction in tourism site planning based on the knowledge of the
basic properties of tour development. Various decision making techniques are taught for use in tour
development projects.

TOURS4017 #&-33 A 22| (Tourism Public Land Management) 3-3-0
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- The course addresses tourism public land management and communlty services at local, national,
and international levels, and +aims to provide an overview of understanding and facilitating
sustainable use of tourism public lands and community services. An emphasis is on the stewardship
of public lands, sustainable destination management and visitor experience, and balancing resource
protection with tourism and land use. This course will delve into protected area management, public
lands, natural resource management, sustainability, community services, human-nature relationships,
visitor experience and impact management, and stakeholder engagement in resource management
within the context of people, tourism public lands, and communities.

TOURS4014 HAELC|AIQI(2E) (Capstone DeS|gn(Tour|sm))
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- The Department of Tourism educates its students as successful managers who understand both
theory and practice in the tourism industry. Accordingly in this course students learn about high
level problem solving and practical management skills at current industry standards. In this course
students write a report after they visit a tourism company and interview with industry managers,
which practically assists them in future employment choices.
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- This subject is to strengthen critical and alternative thoughts and enhance academic competence by

researching specific issues of students through independent communication between students and
the professor.

AAAM

EDU3114 13ju K& (&) (Teaching Unit Analysis) 3-3-0

- 2 WNW|O| FAMY HiFM =E, S 0SSty WSHYO FAM § uMWSAE0| 25t0] HStot

- The Obijective of this course is to introduce students to a general background of the tourism training
curriculum including history, goals, analysis of the training curriculum.

EDU3350 n3tw 4t (2&) (Subject Didactics) 3-3-0
- OiH|AE Fe WastA 2 wak=mol waHA EH4E olsisty, sy witel WsH
OlsHst HOfgtC,

re
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- In this course the student teacher will reach at an understanding of the didactical characteristics of
the subject they are going to teach in the school classroom, will learn the multilateral dimensions of
didactics of the subject, and will practice the contemporary method which is consistent with the
essence of the subject.

EDU3115 w2t HAUREH (22) (Lesson Plan for Teaching Materials) 3-3-0
- Wiol g, S 0SS W WMo FM, £t Y, WLHH S WA zo| A FYS WA ot
- Through this course students will learn how to plan the teaching materials including the nature of

the tourism training curriculum, analysis of the school textbooks, syllabus writing and teaching
methods.
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