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(hL)
This course covers the current state of the art in Internet marketing as well the directions
in which it will need to go to reach its full potential. Every area of marketing is affected
by moving from traditional retail, advertising, promotion, etc. into an interactive
computer—-mediated environment. The course begins with marketing analysis, including such
topics as defining industries and competition in an e—business world, profiling not only
current but also potential competitors relative to one's own company, and the unique
consumer behavior that we observe in e-business. The class then deals with strategy,
covering in depth the problems and opportunities in an Internet world that moves at

incredible speed and is devoid of many of the barriers in traditional markets. Particularly,
it explores marketing strategy in E-commerce, with detailed coverage of product and

service offerings, pricing, communications and distribution.
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and its strategic importance for every firm. It will Introduce the core concepts and

principles of SCM and the business applications of these concepts. The students should

affecting SC design and operations; and be able to use the SCM tools to examine

business problems and recommend solutions to SC operations.
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R Supply Chain Management
(ML)

This course aims to develop the student's understanding of supply chain management (SCM)

demonstrate an understanding of SCM principles and practices; describe the critical factors
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Empirical Research in Operations Management
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R
The objective of this course is to expose students to the existing empirical operations
management (OM) literature and to provide them with the training required to engage in an
empirical study themselves. The course will introduce what types of problems in operations
are interesting and valuable from an empirical viewpoint and how students can get start
with an empirical OM research project. Relevant research techniques will be introduced.

Students will be required to study and comment on selected OM literature.

=5 TZAEL T Z A AT
LA 33 3
= Rk Project and Process Management

(L)
This course aims to develop the students’ ability to formulate and implement a project, and
to evaluate, plan and manage projects. The course will introduce the role of project

management, the identification of project opportunity, the evaluation of project feasibility,

and the development of project proposal. The major techniques in project management

activities will be covered. Student will learn and apply the project management concepts

and techniques through a project management proposal.
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apply TQM principles and techniques through a quality improvement project.

i =479
I & 3
el Total Quality Management
(L)

The objective of this course is to introduce students to the principles of total quality
management (TQM) that integrates quality of product, process and management. The course
will discuss in details the principles of total quality management in both theories and

practice. The major techniques in TQM adoption will be covered, and students will learn to

C
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R Research in Management Information System
(L)

This course introduces the concept of information, information technology. information
systems and how they are applied in business operations, management process and decision
making. It also emphasizes the role of information technology as a way of gaining
competitive advantage in business. The current issues such as electronic commerce, mobile
commerce and social/ethical issues such as computer crime, privacy are discussed to help

students understand the information society better and succeed in it.
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Big Data Analysis
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