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MGMT1001 ZHH S 8 (Business Statistics) 3-3-0
JlgetZde Sl Us AL [0 el JAIZFE Ueldd H2X0ln HEs H2IF Z2ollt. S
HES sa2 UEtUs UE8 =&, Hal, 24010 F38E &t&Ecte YEHEOID. 2 ZiMde Jigetzol 2
gE U= E &Sol0d 012 246t dHaddle EXE 20 22AF=He EEEXE 018, SHE 2, BaEY,
JHEA, HZ2+SHESE 2 ZEEH

Objective, accurate information is required for reasonable decision—-making in the uncertain environment
around corporate. Statistics is a methodology on the data collection and analysis to produce useful
information. In this lecture, this process is emphasized for the students. Topics include probability
distribution theory, statistical test, analysis of variance, regression analysis, and non-parametric
statistics.

MGMT1002 Z HIStRIZ(Principles of Economics) 3-3-0
JHEN et J2He XNAlZ iRH, Sol =82 &&= 222 Halo s4= 0. el JHEA0A W
EHJ: g %‘HIQ’E@ Ol%g O1Zote S Az =S ot ZME st XA THOIJUA i = U

Pr|n0|p|es of Economics is deS|gned to provide students with a comprehensive background in basic economic
theories and principles. Simultaneously, Principles of Economics lets the students to be exposed to all
aspects of domestic and international economy, including institutions, concepts, policy and the tools of
analysis. The purpose of the economics is to cultivate the economic expertise to meet the challenges of
rapidly changing economic needs of the societ

MGMT1003 ZH 132 (Fundamentals of Responsible Management) 3-3-0

& AHS AIUS 229 JIYEZ 21Ro M2 YAMUZS Y2 OlH &3 M2 3Z Heltds 2+
St UCH HMSHQI Atst AOHS DI U2 42 22XH SHAIAY 2FUAMS I B2, A2
IZknt A0l 1 242 dHAM a5 RIIE 2HE 0IFH Jte HUeh dEf AIAE A =352 2822
JlgdZ et 2 XSAIIILD U= HJO0ICH 2 U= UN PRME S UHE 2 M AEIE M AIussS 0182
£ d38ot Y= datistn FEUs ssd==2 of0=s MBS WAUS0l et olEd aMuAe JI=Xel 0l
HE JIMNESE S22M 0l JIE3S clUZA Scld B AtelH MY QA2 NHE = UALE g2 U=s=3
HZ St

The course provides students with an overview of newly emerging stakeholder management paradigm in today s
post—industrial knowledge based economy. Emphasis is placed on students gaining a practical understanding
of ethical theories of corporate social responsibility and the application of these theories in ethical
decision-making in various functional areas of management studies such as Marketing, Human Resource
Management, Finance, Production Management, MIS, etc. In addition, a primary focus of the course is
challenging students to analyze and resolve the kinds of moral problems and ethical dilemmas they may face
in their own business, professional, or personal |ives as prospective responsible business leaders. Kyung
Hee University’ s School of Management, as a leading UN PRME participant, opens this course as a compulsory
course for all students with management major.

ACCT1001 &I &¢2l (Introduct

tio
HE XMS SFols Sds=S

0 Accounting) 3-3-0

S 9r|§* U=EC2M AHS JIEIF HeE HEESS B8 =28t. A2
AAH, SHEUNAM CR= 2H, SUHIAHIE (L), SASH HE, 3H=2FE9 0laio 0l H=89 4
’5.0._| DWIOIEP. Ot2d At 22X, A2, =2, HIE0 Ue 2HXMcISME OAlcHL, A=l OIS0l CHol A

As the flrst course in accounting, basic concepts of accounting are discussed. History of accounting,
measurement, identification, ways of reporting, accounting cycle, and modern accounting model(namely,



accrual basis) are main topics in this course, Basic principles applicable to the corporate form of
Business are the primary focus of the class.

MGMT2001 A EAIAE (Introduction to Management Information Systems) 3-3-0
HES AUz e el 2Y sHe 2As B olAa-D JACH. 2 Axs FEI|=0 FEAAE0 Uist
HEXO XAlS M50 HE)|sW HFLEAAES=29 XA =AMI(BPR, downsizing, Benchmarking, Multimedia

o
i
i
2
Ql
2
(=}
]
T
o
|0
HU o

21M101 D1l EBANAHE 38s= &Mool 8&9ot DXt tCt.

This introductory course focuses on information technologies and information systems for the 21th
enterprise. A survey of information technologies includes business process reengineering, downsizing,
benchmarking, value-added network, information super highway. Interconnection with information
technologies, the information system infrastructure is described for operational, managerial, top levels of
the enterprise.

ACCT1002 22I& A1 (Management Accounting 1) 3-3-0

ot/ HleE VLR E Sol 2832 gclH AMZBES et MES FIEES ME=s =2 SH2Z o= 2
ZOFOICH. O 222 =2 WE2 &It =8 FHotW & NS IS dSote YEHY ¢EE JANEES
AA0 28 HOICH. = Z2= 3AJ 2/A O Lot 22lgAel H HE0122 withet =HME Sl

2o a2 sXNAIIAH SC.
(Prerequisite : Introduction to Accounting) Cost accounting is concerned with the accumulation and use of
accounting information for the management of a firm. A major objective of this course is to provide
knowledge of cost accounting. Students will learn how costs are cumulated, recorded, and identified with
goods as they move through the manufacturing process because this is an introductory course, we must cover
the basic vocabulary and mechanics of cost accounting, chiefly via textbook and homework problem route.

MGMT2002 OtHEIKE (Principle of Marketing) 3-3-0
OHAIE Ol QUCH. OHAHE 9o &t
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The success or failure of modern corporations are based on the marketing. The purpose of this course is
to research a specific character of marketing, to develop a approach method and to analyze marketing
environment. This will define the response of corporation. |In response strategies, students will study
products, pricing, placing and promotion policy.

MGMT2003 A At2H 22| (Operations Management) 3-3-0
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This course is designed to examine the importance of operations management not only in private companies
but also public organizations. It covers the concepts, theories, and analytical tools for effective
operations management for manufacturing and service production. Topics include productivity management,
quality management, inventory control, logistics management, and service management. This class does not
have any prerequisite, but Business Statistics could be a great help for the class.

MGMT2004 ZH2 &2l (Financial Management) 3-3-0
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Financial management is intended for introductory finance course. It begins with discussion of basic
concepts, including financial market, time value of money, risk analysis and valuation models, and cost of
capital. Subsequently this course intends to explain how financial managers can help maximize the value of
their firms by making better decisions in such areas as capital budgeting, choice of capital structure and
making capital management.

MGMT2005 =X SE (Organizational Behavior) 3-3-0
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Organizational Behavior is a multidisciplinary research field that investigate the processes that

individuals and groups influence the behaviors in organizations. The focus of the course is the micro level
in organizations - issues concerning individuals, interpersonal relations, and groups. The overall| purpose
of the course is to help you develop the people skills you need to be effective employees or managers in
organizations.
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MGMT2010 £Xt2 (Investments) 3-3-0
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This course aims to introduce the basic concepts such as securities market, portfolio theory, risk and
return, market efficiency, fundamental and technical analysis, equity valuation and bond pricing.
Especially, CAPM will be covered widely in relation with market efficiency and stock valuation. More
advanced topics such as futures market and financial option also will be studied if time is permitted.

MGMT3006 S STHMAEZ (Financial Derivatives) 3-3-0
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The course is designed to study the natures and functions of various derivatives markets such as forward,
futures and options markets; hedging for risk reduction; speculative trading for profit; and the role of
derivatives products in portfolio strategy. Main topics in this course include various derivatives markets
such as forward, futures, swap and options markets:; valuation of various derivatives products; strategies
for hedging and speculative trading using derivatives; and portfolio strategies using derivatives.

MGMT3005 2 HIJHSE 22l (International Finance) 3-3-0
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The purpose of this course is to provide the students possessing a solid understanding of business and
finance with a sophisticated understanding of decision making related to the financial management
activities of the multinational firm.

MGMT3009 &2 &8st® 2 ( Principle of Insurance and Risk Management) 3-3-0
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The principle of insurance and risk management is designed to provide a clear and concise introduction to
the concepts of insurance and its industry. And also, we discuss the key functions of each types of
insurance and finally consider why insurance is purchase and how in a national and international context.

MGMT3002 H 2= &8 E (Actuarial Mathematics) 3-3-0
HHEEESE 2EHUA SRotH €& D Jes A&EE, el Bgz oF 3 L dE, BE3AL £X
g, &9=4 Yo s olE2 ssstt. =2 uE =
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S8 20 HEEH 20 =42 & 282 0I0.

The major objectives of this course are to integrate life contingencies into a full risk theory framework
and to demonstrate the wide variety of constructs which are then possible to build from basic models at the
foundation of actuarial science. (O The deterministic rate approach is briefly described for completeness
and is a tool in some developments. @ This course is based largely on the much fuller use of a

probabilistic approach in the treatment of the mathematics of |ife contingencies.
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This is a practice-oriented course dealing with top financial policy based on the current theory of
corporate finance. This course explains investment strategy, capital structure and dividend policy and
considers mechanisms to mitigate agency problems among various stakeholders of a firm. Students must take
Financial Management before enrolling this advanced course.

MGMT4013 B8 ZHE (Management of Insurance Service Providers) 3-3-0
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Various issues and theoretical concepts in connection with pricing, underwriting, marketing, reinsurance,
alternative risk transfer, claim settlement and risk management, risk-based capital, enterprise risk
management, case analysis.
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MGMT4009 ==&clA 3 &el (Financial Risk Management) 3-3-0
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This course analyzes financial risks, intensively discusses various strategies for risk management. In
particular, measurements and influences of interest rate risk, market risk, credit risk, off-balance—sheet
risk, operational risks, sovereign risk and liquidity risk are discussed in detail. And, financial
institutions' management strategies such as liability and liquidity management, deposit insurance and other
liability guarantees, capital adequacy, product diversification, geographic diversification, loan sales and
securitization are examined.

MGMT4018 22 & MI0ILL (Seminar in Finance) 3-3-0
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This course is reserved for special and advanced topics and contemperary issues in finance. Detailed



contents are not pre-determined in order to provide room for adapting to the needs of the students. Each
class may discuss different issues in corporate finance, investments, money and banking and insurance,
depending on the purpose of a lecture.

MGMT2012 =8 XI4HE (Financial Assets) 3-3-0
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This course aims to introduce various types of financial assets and their attributes, and pursues efficient
asset management. It covers traditional assets including stocks, bonds and cash equivalents, and structured
financial products. In addition, the universe of financial assets are extended to include the alternative
assets such as real estates, infra-structures, real assets, and private funds. Understandings of
risk-return profiles of various assets warrant efficient portfolio management including assets allocation,
risk management and performance evaluation.

MGMT3036 =& A IIFEE (Financial Markets) 3-3-0
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This course provides understandings of the financial markets and financial system, and the management of
financial institutions. It elicits the principles and structures of the financial markets, and the
institutional components, regulation and conventions relevant to the realityl. The operations and risks of
financial institutions are analyzed in depth as well.

- d3HH(0HHE)

MGMT2008 AH|XI8i&S2 (Consumer Behavior research ) 3-3-0
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Customer is a basis of modern marketing. The objectives of this course are to create an understanding of
external environment factors and internal psychology factors and to research for what Decision-Making
process in different condition. so, this will include defining the problem why customer choose the
certain brand products and store.
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Marketing Channel Management) 3-3-0
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This course critical evaluates the physical, |nformation, and behavioral flows, that occur within the
channel systenm. Th|s in—depth analysis of the channel system will study the environment, structure and
management of systems as they are applied to marketing and logistics management. Particular attention is
devoted to the role of distribution channel strategy in corporate strategy, design and analysis of
marketing channels, management of channel relationships, and performance measurement.



MGMT3004 =HI0AIE (International Marketing) 3-3-0
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This course pursues to have the students understanding on the specific theoretical contexts and managerial
and strategic issues in international marketing. The course could be divided as four steps: (1)
Understanding of marketing concept and international marketing perspective, (2) Analyzing international
marketing environment, (3) Understanding of Marketing Mix in international arena, (4) Strategic marketing
issues

MGMT3008 OIAIE! ZAIE (Marketing Research) 3-3-0
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As an introductory marketing research course, the objective of this course is to teach students the
scientific process and technigues for conducting marketing research. Marketing research requires
understanding marketing problems, designing the research process, understanding the result, and applying
the obtained knowledge to solving business problems. This course thus provides students with the capability
of attacking divers marketing research problems with scientific knowledge and analyzing techniques.

MGMT4012 OHAIE & 2F (Marketing Strategy) 3-3-0
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This course is designed to provide students with an analysis of today's marketing functions as viewed from
the perspective of the marketing strategy. The objective of this course is to develop the ability to probe
problems and organize and analyze data to support strategic and tactical marketing, recommendations. In
addition, to develop the ability to defend these recommendations in convincing oral and written reports.
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MGMT4007 2 D& (Advertising) 3-3-0
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ing is a tool of promoting organization's tangible / intangible products. Advertising is paid,
one—way communication through a medium in which the sponsor is identified and the message is controlled by
the sponsor. Variations include publicity, public relations, etc.. Every major medium is used to deliver
these messages, including: television, radio, movies, magazines, newspapers, video games, the Internet (see
Internet advertising), and billboards. This course is required the following courses as prerequisite: the
principles of marketing, consumer behavior.

MGMT4005 DM HI22| (Customer Relationship Management) 3-3-0

D2HAA 22| (customer relationship management, Olol CRM)= DHEBEE E&5t0, JI&SDHO LI SHGE
CREOEMN JIYe FMAZS AGotDA ol HE O SHOZ ol UL JIg=2 JHO Al A& Z5
QF 22 AIEEAHO BEHol ol LI ol D& 020 st 2210 2AsS 20 SJgD, 1T X etk 1



HOOIEIBIOIAE &0t A2 E 20 HARLZ e &= U EHUCH 0 HHUA=s D82 =X, H
o, Bl SS <8 CRM &&= ~Eotl) dot=0 228 WESS UF1D UL L& CRMS s&Hl 8=
fIof HEE ZEMAI RFAED U=K0 e HEE =g

CRM seeks to obtain competitive edge by retaining and reinforcing current customers. In this process
customer information contained in the customer database palys a critical role. Adoption and development of
CRM is related to the change of market environment |ike fierce competition and market saturation. In order
to adapt to such a change firms began to pay attent to the current customers and using the |IT
systematical ly manage current customers. In this lecture we are going to deal with CRM strategies for the
acquisition, retention, reinforcement of the customers. The effective organization structure and
organization culture for the CRM implementation is also included.

MGMT4014 S E22| (Brand Management) 3-3-0
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A brand which is widely known in the marketplace acquires the brand awareness and image. As managing its
brand awareness and image, Brand Management is the application of marketing techniques to a specific
product, product line, or brand. It seeks to increase the product's perceived value to the customer and
thereby increase brand franchise and brand equity. Marketers see a brand as an implied promise that the
level of quality people have come to expect from a brand will continue with future purchases of the same
product. This may increase sales by making a comparison with competing products more favorable. This course
is required the following courses as prerequisite: the principles of marketing, consumer behavior,
marketing research.

MGMT4017 M A EZE0IHIE (New Product Marketing) 3-3-0
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A firm providing the existing product try to defend the market by continuous innovation. Most of new
products fail to create profits enough to maintain the market within the short period of time. What causes
market failure? New product marketing focuses on the selection of a segment market for capturing innovators
in the introduction period of a product |ife cycle, the crossover of chasm fora diffusion of the product
innovation to the mainstream market, a consumer's switching behavior between products, market competition
with late entrants and a policy on the open versus closed systems. This subject specially tackles new
product development, B2B exchanges and high technology products including internet and more.

MGMT4028 I &el2( Principles of Sales Management)3-3-0
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Contents of ‘sales management” can be divided into tow parts : sale activities performed by salespeople
and sales management activities performed by sales manager. In the first part, such topics as sales
process, purchase process, management of current customers, customer relationship strategies will be
discussed. In the second part, sales manager’ s activities such as hiring, training, leadership,
motivation, performance evaluation, compensation will be discussed.
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MGMT3014 QIE X1 22| (Human Resource Management) 3-3-0
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Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward management,
and HR Professional's role - Strategic partnership, HR leadership etc.
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MGMT3007 - At2HIE (Labor Management Relations) 3-3-0
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As a result of industrialization conflicts become unavoidable between labor and management. How to resolve
these conflicts peacefully and induce productive cooperation between the two parties are sine qua non for a
successful business. The cource is designed to acquaint the students with theories and practices of labor

management relations at each of the firm, industrial and national levels, so as to prepare students as
future managers, union leaders or government officials. Main focus will be put on Korean industrial
relations system. However foreign countries, institution, practices and experiences will be also
referenced for a better understanding of the subject matter.

MGMT3016 M 2tHHE (Strategic Management) 3-3-0
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It aims to provide understandings of the basic concept of basic strategy, of the basic theories and
frameworks for business strategy and corporate strategy. It also seeks to offer students problem-solving
ability and comprehensive understanding which are the basis for strategic thinking.

MGMT2007 2IH&IJHE (Leadership development) 3-3-0
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Understanding leadership diagnosis, studies on leadership traits and behaviors, leadership development
practices and evaluation approaches.
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MGMT4008 ZRIQI & Xt &2| (International Human Resource Management) 3-3-0
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This course provides a systematic procedure to learn how to solve HRM problems in a keen rivalry and global
environment changes to increase organizational efficiency.

MGMT4021 EZIJHe (Organizational Development) 3-3-0
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Understanding various organizational interventions including management counselling, change management,
evelopment, organizational culture development, group dynamics management etc.



MGMT3025 QIAFZEZE AIOILE (Human Resource & Organization Seminar) 3-3-0
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The purpose of this course is to deliver the understanding of the most recent trend of academic research
and managerial practices in the area of human resource management and organzation studies to the
undergraduate students.

MGMT3037 =Z!0|&2 (Organization Theory) 3-3-0
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In general, “organization theory” refers to a research area in which researchers attempt to build and

test theories about organizations, organization—environment relations, and organizing processes. Unlike

“organizational behavior”  focusing on individual attitudes and behaviors in intra-organizational
contexts, organization theory deals mainly with inter-organizational phenomena as an academic discipline
taught at management school. In this course, students will be introduced to several established theories
about organizations, and they will be encouraged to become knowledgeable scholars or practitioners with
better understandings about scientifically rigorous studies.
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MGMT2006 2 ¥ st (Management Science) 3-3-0
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This course deals with several systematic quantitative methods for managerial decision making problems. The
main topics are the basic concepts and graphical or mathematical solving methods of decision theory, game
theory, linear programming and sensitivity analysis, integer programming, transportation problems,
assignment problems, and so on as well as their application models to real life systems.

MGMT3020 S &2 Y (Quality Management) 3-3-0
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Quality generally means fitness of usage of products and services. Furthermore, the definition of quality
is extended to customer satisfaction and even customer success. In this lecture students learn quality
function deployment for the new product development and quality improvement of process as well as concepts
on quality of products and services. Statistical quality control and customer satisfaction are also
included in the course.

MGMT3011 MBIAS S &2| (Service Operations Management) 3-3-0
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This course covers issues such as the characteristics, types, and delivery processes of various kinds of
services. It first outlines the basic concept of service delivery process and service management, and
provides practical knowledge of the current service quality improvement systems. Service diversification
strategies, the proliferation process of new services, the analytical frameworks for service development,
and the optimal pricing models of services will also be presented throughout this class.

MGMT4006 =2 At==2| (Supply Chain Management) 3-3-0

2 I=s0tMeE, MEEED otller MOIANAl Z&st Z2ER(st DI E2EX20 228 ZHEZNMSM EH
ot= E—HI’S%% A0S, MatRA2e| XHRAUM cHZ2Hots 2MECH ol JAMZEHESE 2EAH Mo O
St 2L HoHEES ASECZ W=REH. HHEAHQ g M 2 HUlA 42 XS ZZHA 22 27
22l S £ = UL Olefst sSHZS <ot da2FgdaeE dlt=2= X FStCt.

Through this course, the students are led to analyze decision-making processes for global operations and
design effective global strategies for the global companies. The course consists of some separate modules,
each of which is focused on specific subjects of global operations management: for example, global location
decisions and logistics. The students are expected to study the reading materials assigned for each class
before the class begins. Furthermore, this class has pre-requisites such as operations management at
undergraduate level.

MGMT4015 HIELIA A (Business Games) 3-3-0

2 W22 HIELA HAHWA 20Xls M Ag, So|l MA AHSOIL ddlgy ¥ X4 2, 2XAEA,
SS/EIAMESHAS THEUHE, I3 S MY 2Y &2k (operations strategy)S a2 8L, SJAIZAEOIZ
L HAOIZ S Higoz 0280 EHs RIS otl, 23 Atdi(case study)ES =AM E2& 2 0ICH
St DDl Oist EY Alg2diold2 Soll HIZUA HY A=sS ME8ots JlslT JHRICH. Algdiolde 22t
OIIA AHEIM, OIE 2ol 2LE M2 Y FAMOIE So HASZ Jiolior StCH. Ol2-AtdlHP2-AlZ2d01H&
2tol HIEZ2 g4 WALl 2o SHI A0 et TOE = AT

This class deals with operations strategy in the current global competitive environment. Typical topics
include production scheduling, capacity investment, logistics, supply/sales channel management, pricing
policy etc. Theoretical backgrounds |ike decision analysis and game theory, case studies, and team-based
simulations are three core components of this class. In the simulation section, students are divided into
management teams of 1 to 5 persons and assigned to run a virtual company (for e.g., an athletic footwear
company) in head-to-head competition against companies run by other class members. Companies compete in a
global market arena, selling goods (for e.g., branded and private-label athletic footwear in an athletic
footware case) in multiple geographic regions.

MGMT4016 24 At2H 22| AI0ILE (Operations Management Seminar) 3-3-0

MA Y AHIAS2H2E], BSASA AHE JxE SAYUEN A SAALEH CHol A= UA
Mg 22 2 EES Soll =2l ALY HE oz S8 =20,

Through various case studies and in-depth discussions on basic and advanced analytic methods which are
necessary in the analysis of (Service) Operations Management and Management Science, this course will
provide students with opportunities of developing analytical skills and of improving practical ability.
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MGMT3024 HIXLIAYE|IElA (Business Analytics) 3-3-0

2 o2 Soll StME2 d9Z40] AKX HRHA 2 AHOICH. BIELIA HgeleElAast HOoIHE Jle! ot(d
SH % HY =24, A4S 2A4 HE=2E s Sl 1Y HWHM SAEE S ddote Z2HMAE 20| &t &
ME2 R HHE E30t0 Cres HE 2E2 A = 240ICH OI0IH 0told, HEZMS, =ESH, AlZEH, Al
SdiolE S Oet 24 LEHZS A 2 AJ0ICH. SMS=2 E£ot HOlA IZ2ME HH S Soff Z20otAH 2
210ICt.

This course provides an introduction to the field of business analytics, which has been defined as the
extensive use of data, statistical and quantitative analysis, exploratory and predictive models, and
fact-based management to drive decisions and actions. Students are required to implement the appropriate



qguantitative methods in R. The methods include data mining, econometrics, optimization, Visualization,
Statistics, Simulation, Natural language processing, etc. Text and web mining are discussed, and the
application of selected data mining techniques to business decision making situations is illustrated.
Students actively participate in the delivery of this course through case and project presentations.

MGMT4033 JIH HALS|-2 2| 2 X 3} (Coevolution of Firms, Society and Wealth) 3-3-0
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This course presents in-depth study of the nature of organization and management particularly in the
corporations of the (new) capitalism formed through 20C and 21C. Thus, the students taking this course will
be able to prepare for the change of the production method and enterprise and organization in the fourth
industrial revolution era. The class will start with the historical context and philosophical inquiry
(evolution theory, strategic cooperation theory, etc.) about the evolution of organization and enterprise,
and theoretical content that deals with the process of co-evolution of economic systems including
corporations and markets (eg. firm theories). By studying this course, preliminary graduates of management
and economics major can gain a clear understanding and vision about the nature and role of the institutions
that will lead the fourth industrial revolution.

MGMT3040 =M E 22| (Project Management) 3-3-0
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To accomplish the project goal, plan/monitor/control the project

—-carry out environment analysis, feasibility analysis, business case development
—define tasks and deliverables

—-decide the task sequence and allocate the resource

—-derive the cost, establish the budget, monitor the progress

—identify the risk

—-decide the quality policy and perform quality assurance and quality control



—-establish communication plan

MGMT4038 AOQIET&E2] (Smart Factory) 3-3-0
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—-define the required performance; check the system spec; and analyze the interoperability
—-col laborative robot

-sensors and PLC

—-occupational safety

-system optimization

-user experience

-smart factory mechanism
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MGMT3013 SIAIZB 28 24 (Decision Analysis) 3-3-0
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This course Introduces decision theory and concepts by a descriptive approach to effectively and
efficiently solve complex and difficult-to—define types of decision-making problems under the uncertainty.
This course introduces various decision analysis cases that can be faced in real life along with decision
theory. After completing this course, when making a decision, you will not fall into the wrong bias
depending on the existing intuition. This will enable them to make decisions, and to learn the intentions
and biases of others so that they will naturally gain the ability to take advantage of important decisions
and negotiations.

MGMT4024 MISAIOIL} (Seminar in Management Information Systems) 3-3-0
dGEEAAEO Jl=, MY, HEHE, Hd372 SHNAM C2st 22 SS2
Sot W=otll, 0l Sofl SfM=2 0|18 88 L AR 28 2= =00
This course provides students with the recent trends of Management Information Systems area from various
perspectives: technology, business, methodology, and research. Through the lectures from faculty members
and invited speakers, students are equipped with the capability of theoretical understanding and practical
application.
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MGMT2011 A Z =20 (Computer Programming for Business) 3-3-0
2 I=20AsE dgol A

Ol AAZIL At&IS] HECIAOE 2 0ds M4de = JULEF el 2 =2 42 /A=0H
= Al A& DEole d&2 ot =0, ORA D= FHe & JIx% Z204Y Jix, deln S8 =
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229 HE2AH0IEES HEotAH &2 HO0IL. 2 U== =Zot)| /AA AFE0 22 Mditztdd BHEANASE 2
TotAl =L,

In this course, you will learn the fundamentals of programming so you can start writing your own
applications. The course will be very hands-on and you are expected to code during the class. The topics
will include — fundamentals of computer science, programming basics, coding with a specific programming

language (R, Java, etc.). As part of the class and homework assignment, you are expected to build a small
application by the end of the class. No programming background is required.

MGMT3033 CIOIE&2l2 SE (Data Management and Applications) 3-3-0

A2 2o #as o220t =20= 2OU0IEI 25t EHA G OOoIEHA& 22 It S oKl
DAL, 2 ZHUAME B3I =HUAM COIEHARA2ZS 2E O2LE JI=S2 =280, DBMS, Data
Model, Data Warehouse, OLAP, Data Mining, Data Architecture, No SQL, Data Governance s 3&&Ct. 3l Ol
OIEH2Z 2 0t CIOIE O X0l CHol M AAISt DS SSEtCt.

Data Resource Management (DRM) is the core concept of the Information Resource Management. Recently DRM

becomes more important than before because Big Data has affected various industries enormously. In this
course, all related areas of DRM will be studied. This course covers DBMS, Data Model, Data Warehouse,
OLAP, Data Mining, Data Architecture, No SQL, Data Governance. Especially, Data Model and Data Architecture
will be focused in the viewpoint of business modelling.

MGMT3034 & Xt&tH el

l—

E-Commerce) 3-3—0
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= S 2 ME22 HIEUA 2E(020MEIA)E SEOIH 22t 2Tt HIELIAD S8 BN ME2 DA
JIXIE &&ot UL,

Xt He =2 dXHN0 Het E=st OlcHE &1 012 4XtAESHE A J10ILE 220 M22 &
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E-commerce is the use of network technology to reconstruct the enterprise's overall value chain and
establish a new business model in order for the company to survive and succeed. In the era of the Fourth
Industrial Revolution, e—-commerce will become faster by utilizing intelligent technologies such as Al, the
Internet of Things and big data, one to one marketing will become more sophisticated, and safer and more
reliable transactions will be made under the new e-commerce infrastructure, called blockchain. New business
models (020 services) such as KakaoTaxi and BaeMin(food delivery service using smartphone app) have also
emerged, creating new customer value as online and offline businesses converge.

This class deals with an accurate understanding of e-commerce and making it available to companies or
organizations in the era of the Fourth Industrial Revolution as a new strategic opportunity.

MGMT3035 CIXIEHIXILIA (Digital Business) 3-3-0
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Many corporations have been influenced from the worldwide spreading of the information technologies. In
1990s, new business model and information systems were made by Internet technologies in the concept of
e-business. In 2010s, the technologies from the 4" Industrial Revolution have innovated corporate business
models and processes in the concept of Digital Business. Recently, ‘Digital Transformation” is one of the
most important keyword in management innovation.

In this course, we will study the concept and components of Digital Business and review their business
cases. Especially, destructive innovation, customer experience, platform business, data analytics are
covered in this course. Also the characteristics of each industry by Digital Business will also be
discussed.

MGMT3038 EI0IOIEIZ Y (Big Data Management) 3-3-0

DHEY AICH OIS0 JI0l JHE 2 YBS B 4 U= EOE LOO0IE E= HIELAEAS 0JIctD UCH =
B2 HHOIES HIZLARAS AMGHs DHSO0ICH HMEFEO AJHE SN, =2 B2 =H0IH JIs2Chs
SIHI0IE S0 Hot0! S0 S0+ S5l GIOIE DA 22, I8 OO0 =4, HIZE CO0E =4, OOIH
A2t3E S2 CHECH Ol9 2BME A BIGI0IE ALMS BRGDX B0 E3 2HO0IEHS S0k 2E00IE S
DIOIHIOIEN HED AME Z2SHDR BTk

Big Data or Business Analytics have been most influential to corporations in post mobile era. This course
is the introduction to Big Data and Business Analytics and covers all related areas. Nevertheless, the
utilization of Big Data would be more focused rather than their technologies. Especially, data project
feasibility study, structured data analytics, unstructured data analytics, data visualization will be
studied in this course. Various business cases of each industry will be reviewed. Also the concepts and the
cases of Open Data and My Data will be studied in this course.
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This course covers general information on information security and information ethics. This course aims to
study information security concepts, cryptography, system security, network security, and authentication.
Students will learn about personal information protection, physical information protection, disaster
recovery plan, and access control. It also deals with ethical issues in various areas such as information
ethics, information technology ethics, and information system ethics within the framework of responsible
management. Through this course, students will learn the motivations and abilities to maintain a safe and
sustainable information society.

MGMT4037 AlHIZLIA (

OIBRs (Al SHIE FHoI2 &A™ HAIE Ololictd, AlS O gEEN S8 200 ol A M%éﬂ 0l
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The purpose of this class is to help students understand the concept and history of artificial intelligence

-

I
40

2 @

> =

S



(Al) and the various methods and applications of Al. In this course, students will learn about various Al
algorithms and methodologies, learn how Al methods are used in companies, and learn about business
application methodologies of Al. Through this course, students will learn about corporate strategies in the
age of digital transformation using Al and emerging Al business models and cases.

MGMT4011 CIXIE0ICIHA S (Digital Media Management) 3-3-0

CIXE H&, A0E AHHLEIE MES, &€ 000 & =& UXNE 0100 M3, MblA, A8 E, HI2UA 22
HAONLGID, AFZOHE D =& FHE Uote HEUA LEE = JAEs 0IFE Ss8th. stds2 e Ji=
A =H 40 2YAN Tet 9gs d=otl], el 1582 ZZHMEES MAFZMN, CIXNE 00N HIEU
A28 dZA2le O 2Rs RASS MSoHH 2 A0ITH 0 HBUAM, 2AEXs Jlzs 2 ALE Jl=s, A=
HY Jl= S &&6tH, DICIH/UWESRA 0I2, ZH/3Z 0IE Ml E2 S&&HC

Through this course, students can get hands-on experience in digital media business such as digital
product, smart connected products, sand social media etc. to help design and develop new products,
services, content and business models. Students will choose the roles they can contribute to a digital
media business according to their technical readiness and interests, and will work on individual and group
projects to gain the elements necessary to succeed in a digital media business. In this course, we will
learn smart technologies such as artificial intelligence and communication technology such as 5G and
Internet of Things technology as well as media/network theory, economics/business theory and case studies.

MGMT4039 HAI2{<!SE (Applied Machine Learning) 3-3-0

JHsts2 SH2L22H HOIH 2EF ZEE Sol 452 HASZE2Z SHAZ = U= FHoiE ALAEE A4
ote e1ZBXNs2 & =2O00ICH. & U2B0A= JIHSSH 2& 02 2 JIYUAS AMAER 28 YHS0 2o
StSSilt. 25 Sgl R4= g5 ¥ ASEs0 2s J|=2 ey Ol2HQ P2 S2otH OIS0l st A
Mol delss stsetlh. HiolkeH, AR E LS, 134, SW, Eeid 2 JIE &2 JIHEs ghelssS
=0, M2, OHHEY, Mok 5 G2dst 20H0A 2ot 2dgsS GE0

Machine learning is a field of artificial intelligence that studies problem solving systems that can
continuously improve the quality of decision making and individual and corporate performance through
observation and experience of data from the environment. In this course, we will learn about the theory of
machine learning and practical application methods in the company. Students will learn the basic principles

and theoretical backgrounds of supervised learning and supervised learning and reinforcement learning, and
learn specific algorithms for these. This course deals with Bayesian, decision trees, artificial neural
networks, SVM, deep learning and other recent machine learning algorithms, and how to use them in various
fields such as finance, marketing, production.

MGMT4040 AXtAISHEE W XIZIbSAES] (The 4 Industrial Revolution and Sustainable Society) 3-3-0
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ggs =& UL SMSES 4XAHEHO AI|=0 st OIHE Gt1l, 0IXS Soil X2t AZIE ZEE =
Ue gots stEotH & 210ICH Ol 2 =9UlME 4XAHEd Jl=&2], MSIEMA ) ALSIE D[Pl ASl 4xt
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The 4th Industrial Revolution Technology is aiming for super connectivity, super intelligence, enabling
automation, advancement and personalization of service. For this reason, attempts have been made to utilize
the elemental technologies of the fourth industrial revolution technology for corporate innovation. At the
same time, the sustainability of the earth can be threatened by the elimination of humanity, the dependence
on machinery, the widening gap between rich and poor, and the decline of jobs. Students will understand the
elemental technology of the Fourth Industrial Revolution and learn how to embrace the earth and society



through this. In this class, the fourth industrial revolution technical ethics, social responsibility, and
application of the fourth industrial revolution technology in social enterprises will be discussed.

MGMT4041 EH HHI=LIASZ Y (Startup and Business Model) 3-3-0
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This course aims to learn about the methodology of starting up an innovation-driven enterprise(IDE) and
practice it. Students will learn business model theory and cases to have the abilities to develop and
evaluate business models, which are the DNA of IDE. This course is for students who have concrete ideas for
actual start-up. Students will realize how difficult it is to start a business through the course and
reduce the will to start a business. If we have a student who still wants to start a business, he or she
will have the experience of modifying his / her business hypothesis by having to undergo the process of
testing the idea in the actual field. At the end of the semester she/he has an opportunity to get the
public feedback on his business plan.

MGMT1004 21 <£~8t (Business Mathematics) 3-3-0
dYLst2 ANSH, HAAS U A UENHA A2Ees CFEE JAIZE o8 228 JIx £80|2) s U
Z2CH. SGEA0 e 24 L QAIZAE WAEUA 28 SEAN ESA MdElx, &#E, SE2, Jx=&H0 0
2 82 &2 st JIH=0l =2 WsO0IC.

This course introduces the concepts for basic mathematical topics needed in the various decision making
tools for economics, management and social sciences. The main topics are systems of equations and
inequalities, linear algebra, matrix, elementary probability, basic calculus, and so on, which are arising
in the processes of analysis and decision making.

MGMT1005 2 EHELIAHIOIE (Business Communication) 3-3-0
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In this globalized society, effective business communication is crucial for success domestically and
internationally. This course connects business communication and understanding of cultural priorities with
actual business practices, which are culturally based. By combining intercultural communication skills
with business, this course helps students become successful communicators in culturally diverse workplace
environments both at home and abroad. This course has three major parts: (1) an understanding of culture
and how to get to know unfamiliar cultures for business, and how to understand culture’ s impact on
communication; (2) the application of intercultural communication skills to specific business communication
tasks; and (3) the implications of intercultural business communication for the domestic
multicultural/international/global firm.

MGMT4004 2 HE 2 (Special Topics in Management) 3-3-0




Current management topics are selected to provide deep understanding in business administration, including
venture business, customer satisfaction management, small-medium size firms, technology development, etc.

MGMT3003 = AIZ Y (International Business) 3-3-0
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This course pursues to provide the students with a theoretical background in international business so that
they will understand the principles and structures of business activities in the international market
environment. The course could be designed as follows: (1) Understanding of Business activities in
international arena, (2) Analyzing foreign direct investments and risks in global markets, (3)
Understanding of international trade and investments theory, (4) other issues regarding business
strategies.
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MGMT4003 &2 S QIE &l (Business Internship)

ZYOIEHA S HE S W AIUS J|Y 2F 21LE EXQF AAHO HIXOI XS HIEHOZE, ZEUS StME
2 ole3 22U/ Z2Y X2 NE HEoHH U SAM 3 ol+=sF (s SR J(2t SOl Tet =i 18
HOIA =IO 9SHENX EEHNMNOCZ 20)S FHSEY 4+ U= WUI0ICH. Sol ZHUE stMssS =2U/2 J1g/ I
L Y HAEW 2L Ol 23 il ATl OIS SfMSol QAN 22A4S =0ICH ClEY T2 )2 HEsh
SIS L= As8l)sE 22E0Z U2 MEES TZ20H0IH, Sol =22 J1g/0120 st &2 2HMs =21
T oHE=CH

The Business Internship class is for all business students. Throughout the class, students will experience
and enhance interview and communication techniques, business meetings and negotiation skills. This class
focuses not only on Korean business culture but also on global business environment, and involves
on-the-job training and business writing. Therefore, in classes, emphasis is first placed on exposing
students to real business situations. Students in this class will gain valuable opportunities to explore
major business functions such as accounting, financing, slaes & marketing, operations, and personnel
management .

ACCT2003 &l AHHH (Law of Corporations) 3-3-0

= D22 4WEA0 JIEH 8] SAYS OB A JIE 02 LS o0 slA ZFe 1
HEBN HBS AHBD S5l FASA HH0I slAS] &2, A JIB, REELUY SO HH6lol =28

For the students who do not have any legal mind, it is difficult to understand the Companies Act. There are
three concept which are very important to understand the companies Act, especially in company |imited by
shares act. These are the capital, limited liability of shareholder and the action. The legal concept of
these in Companies Act is different from that of in a area of the management or the accounting. This
subject is aimed for the students who do not have any opportunity to study legal subject.

ACCT2002 2t=A & (Commercial Papers Law) 3-3-0
2 ZHUME FIHSH, 8 2 =E2 JHEW
Hd2 E0. S=HYO JI282 WS
Ct.

By studying the negotiable instruments law(e.g. note, check law), we come to know how frequently the
negotiable instruments are used in our society. The negotiable instruments have credit, payment, delivery

and collection functions. We focus this lecture on the interpretation of the korean note act and check act
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and so the students make it in full use in our society.

ACCT3005 ME A E=4 (Financial Statement Analysis) 3-3-0

2 =g JlgE40l st NAaS dEot=0d 1 s=H0| UCH. 0IE Rdte, & M=2A
SlH=XIE oot gZole YU ot stasttt. FXHECez, sdd=24, JgEse 40 2
diHelXl S0l st 24, MRPASE2 24, AEHH 0|94y LAIE 012 24, =358 Hl

st =4 L JIXIEI0IE0 HE SH Ut =2t OIFH&CH. &8 JHEFEQ
dEtst QIAMZEZ o, JIgEd, BMIAX S HISHKNZE EEZ6I0H JIP=4ot=
This course is designed to provide knowledge of business analysis. To do this, an extensive discussion of
how to interpret and use accounting numbers in financial statements is made. Issues covered are
profitability analysis, analysis of operating profitability and financial leverage effects, analysis of
financial risk, analysis of persistent and transitory earnings, analysis of cash flow statements, analysis
of accounting methods, and valuation theory and concepts. To mitigate the limitation of accounting
information and make the more accurate decisions, the discussion of business analysis is also extended to
how to use non—accounting data including business environment, market competition structure and so on.
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ACCT3001 JtXI'EOt2(Valuation Theory) 3-3-0
Of H=0AM= JIGX ot st A A F OIR0HACH 2 U=0AMd OGEHAsE =2 IIXIEIE
1 D80l HEEAHIIRE, H2S8E028, =U0|2A2E, EVARE, P/EQ P/BE 0I8dts FIHH+II1HY
S0l X5 H 015 28 &4R0M H=ct= EX0 UotHE 2MELR =2/0t 0IFH AL,

This course provides an in-depth discussion of how to value a firm and its equity. Valuation models and
techniques covered in the course are: dividend discount model, discounted cash flow model, residual income
valuation model, residual operating income(EVA) valuation model, and valuation methods using price
multiples such as price-to—earnings ratios and price-to-book ratios. Implementation issues for each

valuation model are also discussed.

MGMT3022 DicH At BB HE Al (Future Growth Engine Industries and Management Innovation) 3-3-0

ALt 2062t AEASHEMAS S83H0z HEAIKN REC2Z QoM S=2dMe A& =0 WMAHUCH. =2 &
HoM= s=2ZH AFREN s 2420 Jlxot gF SFEMBEU ASIIIsSH0 =2 AFH3SH| 2ol
AIHSICH, UIEXECZ IC(TESE AL, 2SHEIRAY, oA AY, sMHE U HiH|Q4HHo 82 245t &
HEAZS =28 A0IC. HREQ AEESH 82 = JUs ZYSHA0IE A Halolg, EHEZY ¢
MEH RS, AAMZHOIE, Iz S8 2 0/dL MAXS0IE SOl 2o &5 A0IC

o

For the last 20 years, Korean economy has entered in an era of low-growth because it could not create and
develop new growth engine inddustries successfully. This course introduces future new growth engines which
have high potential to grow and feasibility by analyzing the industry structure of Korean economy.
Specifically, this course provides analysis of current situations in ICT convergence industry, cultural
contents industry, medical tourism industry, and green growth and bio industry, as well as discussing
development strategies for the future. Students also can learn about disruptive innovation theory, platform
management and building ecosystem, macro organization theory, accumulation and transfer of technology and
industry evolution theory.

MGMT4030 XA ECIXIQI(ZYSH) (Capstone design(Management)) 3-3-0
al,

dgstE DBz ot &M =2 A2 222 ot MME JlE 2 Fdole wW=0IC. BEss EU=z
g, AMI2HE oiZote SES Bi2ot, 012 Soil Fdt A2, 893 cUNS e, £8 8
O e B2 HEIE Lot S22 UME =&otH ot I8 & ASE S0t 28t 53 S Al B0k
=l 2% UeigEHE Set 1S ZZHES ™ol MM 2HE o2 € = UAs s8S U= IIR10L &
Ct.

In this capstone design class, undergraduate students will plan and conduct industry-related projects by
using management theories and practices. By doing so, they can enhance creativity, practical abilities,
team-works, and leadership. Also experts in industries will be invited as mentors, and will be co-worked
together for their assignments. Moreover, students will conduct final projects with firms.



EDU3330 AW E (Commercial Teaching Unit Analysis) 3-3-0

witp=e OlgX, A i, whu=se 2 & & - 1SSty M dstE2 24 5 Witis JdBH
otd AFESHCE.

The course aims to understand the characteristics of various subject matters and the basic models of

curriculum for each discipline and foster the ability to select and organize desirable curriculum contents.
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EDU3331 A MIHH P U XIE (Commercial Lesson Plan for Teaching Materials) 3-3-0

whe] 44, - 0SSt W2 24, +gete Ad, Y S WX AMIEgS A St

—l [ e )

Learners in the course are able to promote the basic competency as curriculum expert to guide their
students in each subject matter and utilize appropriate teaching method in relation to the age and
developmental level of the students, the subject-matter content, the object of the lesson, and evaluation
method.

EDU3332 Al =g|2L == (Commercial Logics and Essay) 3-3-0

oY 202 HES HIEECRZ 246D =C2IHQ AMIDE JIx=2 & == s=S IS0, L8 =2l AL, =
=XN&0 2Es 0lES fsot, FHE U2e == &d & == 4 C&‘%% SN ==Xy ES S&ett
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Build essay skills based on critical analysis of commercial and logical thinking. Also, learning theory of
logic, circumstance and by essay composing and essay writing in diverse topics as well as essay correction
exercise will learn about essay teaching methodology.

EDU3333 HAIE Xt 22| (Enterprise Resource Planning) 3-3-0

DMOEFC| JtH J|20| Al%ct) &S HRHEOICH 0lH2 2 A2t FESKRE /s 2Zete SEdE
AMAE(ERP, Enterprise Resource Planning)0l /=% 0{0F2F JtSGHCH. 1990 TH O1F KelU2tiiMe tHolgEe =
AOZ ERPE R=dll Y20 X322 &Y429 ZAJIHE ERPE AME6I0 Y2XelE 6t UCH. OlMl ERPE JI1Y
O HEIAIEI0l OfLI2t Z4AtE0l & Zd0ICH ERPRl HHEE2 QlArZgl, I H 2L, Mae], ZL(2])2ALlS A
= AEEZ Sgote AO0ICH 2 nit=lMes AIAE AE&5S Sot ERPS JHE

LHR2 22|JF 28t BE 222 Al
I SINEREZZANAE OloH St

The pre-requisite to customer satisfaction is the precise processing of customers’ requirements at right
time. This is not possible without an integrated information system, like ERP (Enterprise Resource
Planning), which makes possible sharing information between organizations. Since 1990, many Korean
companies have implemented ERP system and at the present time most companies are now using ERP. In this
competitive business environment, ERP is a required tool for survival. ERP deals with human resource,
financial and accounting, production, purchase and logistics managements. We learn through this course the
concepts of ERP and the business processes that EPR supports, which are practiced with workflows in lab
sessions.

St ol o Sofl stdol 28 A= SHOl ol =2ott A-6t== sttt aetA
—E Sofl HI&H, UetH ARE 2etold St2H Ags JIEN. ZHSMBL 2dEE =M IZHo}O4 Shad
w=Jt dHEZE 4SHSoIHA Stiscte €z MBS0 Std0l w2 NS 20t & MO0l ol =&ot
O sfgotd O Z2UE BEIANL A=2 S 2 MEEL.

This course encourages independent academic communication between a student and a professor and leads the
student to engage in research on the issues he or she is interested in. Through intensive studies, the
course strengthens critical thinking and develops academic capacity. It is provided in the form that the
student and the professor interact with each other on a pre-defined topic in business major. The student
is guided by the professor and produces outputs in the form of a report or a short academic paper.

MGMT4035 A ECIXQI2(HH8t) (Capstone design?(Management)) 3-3-0
dYgsts JIBteZ ol At =E2 ASDF 222 ol MHE JI&8 & £8sl=s BSs0|IC. st EU2



g, AM2I2HE oiZote sES BiYotH, 012 Soil Fodt AR5, 893 cUYS et £8 8
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In this capstone design class, undergraduate students will plan and conduct industry-related projects by
using management theories and practices. By doing so, they can enhance creativity, practical abilities,
team-works, and leadership. Also experts in industries will be invited as mentors, and will be co-worked
together for their assignments. Moreover, students will conduct final projects with firms.

MGMT4036 S&lAl5tst&2(Z H5t0) (Independent Learning & Research(Business Administration)) 3-3-0

St W 2t SEHQ 2N ASS Soff S0l 24 A= 2 M0l CHol =6t HA6tESE &thh. &stA
—E Soll HIEE, HetE ARE Hstotl sSt2X dads J|IE0. e 2dE Mol CHotd, St
W=l Y Z MASHZoIHA SE&5otes SEHZ2 MBE0H M0l w2l XNEE 20t 8 MO0l CHol =&iot
O &f&sotd 1 Z20E BONMU A2=F S2 g2 HEEt.

This course encourages independent academic communication between a student and a professor and leads the

student to engage in research on the issues he or she is interested in. Through intensive studies, the
course strengthens critical thinking and develops academic capacity. It is provided in the form that the
student and the professor interact with each other on a pre-defined topic in business major. The student
is guided by the professor and produces outputs in the form of a report or a short academic paper.

EDU4108 At 4 (Teaching Methods of Business Education) 3-3-0
AdNIE st WHEEo 02N AHE URL, AHUNSSHENA HE2 = s AMEQ = IS M
S8t

The course covers the theories and practice of teaching methods for business education, and provides
students with practical teaching methods that can be applied into education field.

MGMT1006 SHID|EHOIOIEI2 4 (Statistical Data Analysis) 3-3-0
HAAEA st olof L5t 2 WHFoM= & 2 2 diolg 24 2 AlZStoM T == ol &

o

A iga z2aeY Jlsg Sedich sEdE2 S 2ZEQo m7|XE ALESHo Hlole 2|, J|=SA
2o, ol Alztat, F2 & 7Hd AY, Mdd 29, Hio|H olold 7|g, HAE &4 5 Lo HolHEA &
HES 9?2 dgeitct. 53] o] w2 49 oA ool Mo HExs A 2HE 2AMstn oAEE st
= H S =ch WM nitsg sZet sols st HolH EMEFo A=siMAM gE A7 & oH[=Y
2 gHHoM MBS sHE ZAE A2z J(tetct

Following from the introductory statistics class, this course will provide the data analytics concepts and programming
skills required in small and large—scale data analysis and visualization. Using the statistical software packages,
students will study and practice a series of methodologies: including data management, descriptive summary, data
visualization, inference and hypothesis testing, linear models, data mining techniques, text analysis, etc. In particular,
while learning all the techniques, this course will focus on solving the real-life problems and making decisions as
applied to business related data sets. By the end of the course, students will be familiar with the learned data
analytic tools and will be ready to implement them in both research and business settings.
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