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MGMT1001 95 A5t (Business Statistics) 3-3-0

]%‘9}732-_ YR e BSHAA HoA Al AFEAS yEEdH

2 S ey E ARE FF, FE, BEASt JEE AESte W Eo|h & A=

B0 s|dste Aas vt FoFAE FEEE o2, BAF #AY, BAEA, fﬂﬂ—ﬁr@, H]E—ro

Objective, accurate information is required for reasonable decision—making in the uncertain environment around
corporate. Statistics is a methodology on the data collection and analysis to produce useful information. In this
lecture, this process is emphasized for the students. Topics include probability distribution theory, statistical test,

analysis of variance, regression analysis, and non—parametric statistics.

MGMT1002 AASHYE (Principles of Economics) 3—-3-0
AAstol dhet J1EHA AAL ven, Sal 280 BT T
A& AAA ol2g olget WS FHLE £ sl A
AEolA AlEg.

Principles of Economics is designed to provide students with a comprehensive background in basic economic

theories and principles. Simultaneously, Principles of Economics lets the students to be exposed to all aspects of
domestic and international economy, including institutions, concepts, policy and the tools of analysis. The purpose
of the economics is to cultivate the economic expertise to meet the challenges of rapidly changing economic needs

of the societ

MGMT1003 273 % (Fundamentals of Responsible Management) 3-3-0
g ARASH Ao 22 74t /IR MR E8AUES] AU oAl A Mz BP9 dH2tdes a5kl
A9 AHAsE Age] Zled AR SO wRA SAALE FHAAY Z9x2A BEe, AR A 2
o] 11 —“5:*394 FHANA FE {714 BAE olFo] 7k ARt AH A|LE QoA e] xate] WHoR 7|9AY Hth
A e Aol & ME2 UN PRME Altistoss Abeld Al FPuss ndezr AAsty =
Fdict sMI== stolg AAFY dttdol gt olEx AAA ] 7|24Q] olsiE Mg Foay
1 224 B Aeld Y oXe 1T 4 U=E e WsEREER
The course provides students with an overview of newly emerging stakeholder management paradigm in today’s
post—industrial knowledge based economy. Emphasis is placed on students gaining a practical understanding of
ethical theories of corporate social responsibility and the application of these theories in ethical decision—making in
various functional areas of management studies such as Marketing, Human Resource Management, Finance,
Production Management, MIS, etc. In addition, a primary focus of the course is challenging students to analyze and
resolve the kinds of moral problems and ethical dilemmas they may face in their own business, professional, or

personal lives as prospective responsible business leaders. Kyung Hee University’s School of Management, as
a leading UN PRME participant, opens this course as a compulsory course for all students with management

major.

ACCT1001 3]A¥2] (Introduction to Accounting) 3—3-0

AE A Tt HES AT FEo =2 At 7|27t He MEES A5H R =Tt A5t AL 2A %
oA = A, AUAARG (TAF9)), 2AASA S 7id, A9 ofdl7t o] B0 FAA N wpA| ol of= A}
At BAY, AR, 49, H&oll tiet A YA E AAIskL, SARFE L] o] §of tioliA ke =] gt

As the first course in accounting, basic concepts of accounting are discussed. History of accounting, measurement,

—_

identification, ways of reporting, accounting cycle, and modern accounting model(namely, accrual basis) are main topics in



this course, Basic principles applicable to the corporate form of Business are the primary focus of the class.

- Agws

MGMT2001 FFAHRAAH (Introduction to Management Information Systems) 3—3-0

AHED}E AR I dgtof wfet g 7o A% |yt dl g ot 2 B3 AR 7e AHA AR et HE2 Q1 A

Ao A5 AR 7| Eu A HA|A Eé]% o] A1 ZA|(BPR, downsizing, Benchmarking, Multimedia 5)& &4} ©]& 4}
o= 214171 7149 HRA|AH &GS A 5] dgstalat g

Th1s introductory course focuses on 1nformat1on technologies and information systems for the 21th enterprise. A survey of

information technologies includes business process reengineering, downsizing, benchmarking, value—added network,
information super highway. Interconnection with information technologies, the information system infrastructure is

described for operational, managerial, top levels of the enterprise.

ACCT1002 ##2]3]4]1 (Management Accounting 1) 3-3-0

AL NY2AY S5 AGF B ANARL T AT PR ATS FH BHOE sk 8ARofolrt
o Zol0] F8 W§L Arte] BB FAS] FAT AR UhE AFoHE PN HEY QPP BEH LT
3 Zolek. & el U7k A | vl elalAe] A ol nE WA eSS B 7o A ek,
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(Prerequisite : Introduction to Accounting) Cost accounting is concerned with the accumulation and use of accounting
information for the management of a firm. A major objective of this course is to provide knowledge of cost accounting.
Students will learn how costs are cumulated, recorded, and identified with goods as they move through the manufacturing
process because this is an introductory course, we must cover the basic vocabulary and mechanics of cost accounting,

chiefly via textbook and homework problem route.

MGMT2002 atA " Q& (Principle of Marketing) 3-3-0

Ao719 ] A= mtAF ol ot AR o] Y-S HESH] dointAR o] £4-2 st
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The success or failure of modern corporations are based on the marketing. The purpose of this course is to research a
specific character of marketing, to develop a approach method and to analyze marketing environment. This will define the

response of corporation. In response strategies, students will study products, pricing, placing and promotion policy.

MGMT2003 A4t

AN A 2 FHE 2E AHAE AlEShe A2 I Al ol AAAYL 8FANY ol o] MEE
et T4 At 33 HAE 2Tt B 220 0] AlFT Aujae] e, A4, 29 Ao 2 £
Al F7F7F2]8- 75 (value creation processes)©] 2 H=4], o]BA 11 Fg50] FFHA d 4 A=AE ol
A 52 B9l Ak A EiAl Ee

This course is designed to examine the importance of operations management not only in private companies but also public

(Operations Management) 3-3-0
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organizations. It covers the concepts, theories, and analytical tools for effective operations management for manufacturing
and service production. Topics include productivity management, quality management, inventory control, logistics
management, and service management. This class does not have any prerequisite, but Business Statistics could be a great

help for the class.

MGMT2004 A F#2] (Financial Management) 3-3-0
AEgeo] et 7120, AE ¥ S84, Y AIZHA 71A], QRAEA, AEHE T2 oldiAZ]AL th
A, bRz A9, RAAERE 5o AEAS Fote] AFTYEEZAE 7199 HAE SHE A7l RS ol




A1k,

Financial management is intended for introductory finance course. It begins with discussion of basic concepts,
including financial market, time value of money, risk analysis and valuation models, and cost of capital.
Subsequently this course intends to explain how financial managers can help maximize the value of their firms by
making better decisions in such areas as capital budgeting, choice of capital structure and making

capital management.

MGMT2005 23352 (Organizational Behavior) 3-3-0

ZAPFEL NI o] 27 St A 9] 5ol FFS nA = S AFchs 2okrA, 2 24 lﬂ m|AIA Q] 2, &
QT R HiIEA, A ol B olrES HEH 33802 E S0 Akl #EApE E 4 e E QXA 7
=0 WS FAA Sz o] o] #=o] Kol

Organizational Behavior is a multidisciplinary research field that investigate the processes that individuals and groups

o o

influence the behaviors in organizations. The focus of the course is the micro level in organizations — issues concerning
individuals, interpersonal relations, and groups. The overall purpose of the course is to help you develop the people skills
you need to be effective employees or managers in organizations.

A AF/=8)

MGMT2010 A2 (Investments) 3—3—-0

o] W= FUAY, ZEZele o, AW £, TR, /1B ¥ J1&d BA, FA% A4 XY 5 7127
MAEE 2100, 59, ALAIARARGE A SR 010 etslel PRFAA Aol 8- &

Axp e dolert w2 FAE AlZto]l 585 HEl WolA thFoixin

This course aims to introduce the basic concepts such as securities market, portfolio theory, risk and return, market
efficiency, fundamental and technical analysis, equity valuation and bond pricing. Especially, CAPM will be covered
widely in relation with market efficiency and stock valuation. More advanced topics such as futures market and

financial option also will be studied if time is permitted.

MGMT3006 38 HAAAEE (Financial Derivatives) 3—3-0
o] Fe Ax, AE, &4 A% 5 o ipdE AP 241 75 o]&FTE FXHOR st U8 A ZE

Folo Aero] qlo] HYHEC) AT 58 shadich T4 BE Am HE, A% 84 AT 5 T ILEAT,
ofe] 714 SHYAE o Bk SHIAES ol§% dIA B £/ Az EEZYe A% 52 TP

The course is designed to study the natures and functions of various derivatives markets such as forward, futures
and options markets; hedging for risk reduction; speculative trading for profit; and the role of derivatives products
in portfolio strategy. Main topics in this course include various derivatives markets such as forward, futures, swap
and options markets; valuation of various derivatives products; strategies for hedging and speculative trading using
derivatives; and portfolio strategies using derivatives.

MGMT3005 A 222 (International Finance) 3-3-0

2 R o=y 7de] QRIS EE&Ho2 F9ol7] fote] Q3 V|Eo|ET AAAF}E S olsfAI7]l= Hlol
1 E&o] it ol fste] AT EAIE, SEolE, AT, AFGAFETE, AHAFEAEAGYL 5o FAE
==

The purpose of this course is to provide the students possessing a solid understanding of business and finance

with a sophisticated understanding of decision making related to the financial management activities of the

multinational firm.

MGMT3009 28892 ( Principle of Insurance and Risk Management) 3-3-0
SHEOA Bt 72 YA Jde AYdorn HIALHY Hute] tigh olsiet 589 F oA Hio] of I
QRS = 9 =A4A] HoA BietEE 7215 Algetel HEo] FH HHo] Q.




The principle of insurance and risk management is designed to provide a clear and concise introduction to the
concepts of insurance and its industry. And also, we discuss the key functions of each types of insurance and
finally consider why insurance is purchase and how in a national and international context.

MGMT3002 AFEHE (Actuarial Mathematics) 3-3-0
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The major objectives of this course are to integrate life contingencies into a full risk theory framework and to
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demonstrate the wide variety of constructs which are then possible to build from basic models at the foundation of
actuarial science. @ The deterministic rate approach is briefly described for completeness and is a tool in some
developments. @ This course is based largely on the much fuller use of a probabilistic approach in the treatment

of the mathematics of life contingencies.

MGMT4010 7] 9AF2 (Corporate Financial Policy) 3-3-0
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This is a practice—oriented course dealing with top financial policy based on the current theory of corporate

i

.

finance. This course explains investment strategy, capital structure and dividend policy and considers mechanisms to
mitigate agency problems among various stakeholders of a firm. Students must take Financial Management before

enrolling this advanced course.

MGMT4013 R 9YZE (Management of Insurance Service Providers) 3-3-0
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Various issues and theoretical concepts in connection with pricing, underwriting, marketing, reinsurance, alternative
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risk transfer, claim settlement and risk management, risk—based capital, enterprise risk management, case analysis.

MGMT4023 535teta82l9l3] (Understanding of Money and Finance) 3-3-0
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To understand some important financial phenomenon in a global context, an economic approach to financial
markets, financial structure, monetary policy and macroeconomic movements is provided. The behavior and
determination of interest rates, the risk and term structure of interest rates, the stock market and the efficient
market hypothesis are discussed in detail to understand financial markets. An economic analysis of financial
structure, the role of central banking and the conduct of monetary policy, monetary policy strategy and
transmission mechanisms of monetary policy are also discussed. In addition the linkage among monies, exchange
rates, interest rates and inflation is extensively examined using open macroeconomic models to deepen our

understanding of various financial phenomenon.

MGMT4022 ZAX A0l (Securities Markets) 3—-3-0
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In this course, we are searching for the practical issues on the financial securities markets. Securities are traded in
the primary and secondary markets. The primary market connects the users of capital with the suppliers or savers.
The secondary market consists of organized exchanges (e.g., NYSE, AMEX, KSE) and the over—the—counter market
(e.g., NASDAQ, KOSDAQ, ECN). The students are encouraged to follow up the new trading mechanisms as well
as the traditional trading techniques to be the financial leader in the 21C in this class.

MGMT4009 8223 (Financial Risk Management) 3-3-0
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This course analyzes financial risks, intensively discusses various strategies for risk management. In particular
measurements and influences of interest rate risk, market risk, credit risk, off—balance—sheet risk, operational risks,
sovereign risk and liquidity risk are discussed in detail. And, financial institutions' management strategies such as
liability and liquidity management, deposit insurance and other liability guarantees, capital adequacy, product

diversification, geographic diversification, loan sales and securitization are examined.

MGMT4018 AFF8§AI"IYt (Seminar in Finance) 3-3-0
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This course is reserved for special and advanced topics and contemperary issues in finance. Detailed contents are
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not pre—determined in order to provide room for adapting to the needs of the students. Each class may discuss
different issues in corporate finance, investments, money and banking and insurance, depending on the purpose of a
lecture.
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MGMT2008 AH]A38%=2 (Consumer Behavior research ) 3—-3-0
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Customer is a basis of modern marketing. The objectives of this course are to create an understanding of external
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environment factors and internal psychology factors and to research for what Decision—Making process in different

condition. so, this will include defining the problem why customer choose the certain brand products and store.

MGMT3012 5-5&2]2 (Marketing Channel Management) 3-3-0
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This course critically evaluates the physical, information, and behavioral flows, that occur within the channel system. This
in—depth analysis of the channel system will study the environment, structure and management of systems as they are

applied to marketing and logistics management. Particular attention is devoted to the role of distribution channel



strategy in corporate strategy, design and analysis of marketing channels, management of channel relationships, and

performance measurement.

MGMT3004 A utAI" (International Marketing) 3—-3-0
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This course pursues to have the students understanding on the specific theoretical contexts and managerial and strategic

issues in international marketing. The course could be divided as four steps: (1) Understanding of marketing concept and
international marketing perspective, (2) Analyzing international marketing environment, (3) Understanding of Marketing
Mix in international arena, (4) Strategic marketing issues

MGMT3008 vpA & A2 (Marketing Research) 3—-3-0
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As an introductory marketing research course, the objective of this course is to teach students the scientific process and
techniques for conducting marketing research. Marketing research requires understanding marketing problems, designing
the research process, understanding the result, and applying the obtained knowledge to solving business problems. This
course thus provides students with the capability of attacking divers marketing research problems with scientific knowledge

and analyzing techniques.

MGMT4012 ttAI g A=F (Marketing Strategy) 3-3-0
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This course is designed to provide students with an analysis of today's marketing functions as viewed from the perspective
of the marketing strategy. The objective of this course is to develop the ability to probe problems and organize and analyze
data to support strategic and tactical marketing, recommendations. In addition, to develop the ability to defend these

recommendations in convincing oral and written reports.

MGMT4007 Fi11E (Advertising) 3-3-0
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Advertising is a tool of promoting organization's tangible / intangible products. Advertising is paid, one-way
communication through a medium in which the sponsor is identified and the message is controlled by the sponsor.
Variations include publicity, public relations, etc.. Every major medium is used to deliver these messages, including:
television, radio, movies, magazines, newspapers, video games, the Internet (see Internet advertising), and billboards.
This course is required the following courses as prerequisite: the principles of marketing, consumer behavior.
MGMT4005 3 ZAFAH=2] (Customer Relationship Management) 3-3-0
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CRM seeks to obtain competitive edge by retaining and reinforcing current customers. In this process customer
information contained in the customer database palys a critical role. Adoption and development of CRM is related
to the change of market environment like fierce competition and market saturation. In order to adapt to such a
change firms began to pay attent to the current customers and using the IT systematically manage current
customers. In this lecture we are going to deal with CRM strategies for the acquisition, retention, reinforcement of
the customers. The effective organization structure and organization culture for the CRM implementation is also
included.

B# =2 (Brand Management) 3-3-0
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A brand which is widely known in the marketplace acquires the brand awareness and image. As managing its
brand awareness and image, Brand Management is the application of marketing techniques to a specific product,
product line, or brand. It seeks to increase the product's perceived value to the customer and thereby increase
brand franchise and brand equity. Marketers see a brand as an implied promise that the level of quality people
have come to expect from a brand will continue with future purchases of the same product. This may increase
sales by making a comparison with competing products more favorable. This course is required the following
courses as prerequisite: the principles of marketing, consumer behavior, marketing research.

MGMT4017 AEZ0t7A| " (New Product Marketing) 3-3-0
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A firm providing the existing product try to defend the market by continuous innovation. Most of new products fail to

create profits enough to maintain the market within the short period of time. What causes market failure? New product

marketing focuses on the selection of a segment market for capturing innovators in the introduction period of a product life

cycle, the crossover of chasm fora diffusion of the product innovation to the mainstream market, a consumer's switching

behavior between products, market competition with late entrants and a policy on the open versus closed systems. This

subject specially tackles new product development, B2B exchanges and high technology products including internet

and more,

MGMT4028 94 #2 £( Principles of Sales Management)3-3-0
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Contents of ‘sales management’ can be divided into tow parts : sale activities performed by salespeople

and sales management activities performed by sales manager. In the first part, such topics as sales
process, purchase process, management of current customers, customer relationship strategies will be
discussed. In the second part, sales manager’s activities such as hiring, training, leadership, motivation,
performance evaluation, compensation will be discussed.



- A

—

S (A Z3F])
MGMT3014 A8 2+¢9#2] (Human Resource Management) 3-3-0
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Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward management,

and HR Professional's role — Strategic partnership, HR leadership etc.

MGMT3007 AF#AZ (Labor Management Relations) 3-3-0
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As a result of industrialization conflicts become unavoidable between labor and management. How to resolve these
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conflicts peacefully and induce productive cooperation between the two parties are sine qua non for a successful
business. The cource is designed to acquaint the students with theories and practices of labor management relations at
each of the firm, industrial and national levels, so as to prepare students as future managers, union leaders or government
officials. Main focus will be put on Korean industrial relations system. However foreign countries, institution, practices

and experiences will be also referenced for a better understanding of the subject matter.

MGMT3016 HAZFH Y= (Strategic Management) 3-3-0
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It aims to provide understandings of the basic concept of basic strategy, of the basic theories and frameworks for
business strategy and corporate strategy. It also seeks to offer students problem—solving ability and comprehensive
understanding which are the basis for strategic thinking.

MGMT3018 & +Z2 (Organizational Theory) 3—-3-0
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Organization theory treats organization structure as one of the main factors increasing organizational effectiveness.
Meaning and typology of organizational structure will be discussed with much focus on those of the twenty—first century.
Factors that influence the structuring of organization (e.g., strategy, size, technology, environment, power) will be treated
in detail. In sum, this course aims students to have an ability of designing effective organization structure in addition to

their understanding of its meaning.

MGMT2007 2l5j4719t (Leadership development) 3—-3-0
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Understanding leadership diagnosis, studies on leadership traits and behaviors, leadership development practices and
evaluation approaches.



MGMT4008 AN &H AL #2] (International Human Resource Management) 3-3-0
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This course provides a systematic procedure to learn how to solve HRM problems in a keen rivalry and global

environment changes to increase organizational efficiency.

MGMT4021 Z& 7|9 (Organizational Development) 3-3-0
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Understanding  various organizational interventions including management counselling, change management,
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evelopment, organizational culture development, group dynamics management etc.

MGMT3025 IALZZ A"y (Human Resource & Organization Seminar) 3-3-0
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The purpose of this course is to deliver the understanding of the most recent trend of academic research
and managerial practices in the area of human resource management and organzation studies to the
undergraduate students.
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MGMT2006 7 4 3}st (Management Science) 3-3-0
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This course deals with several systematic quantitative methods for managerial decision making problems. The main
topics are the basic concepts and graphical or mathematical solving methods of decision theory, game theory, linear
programming and sensitivity analysis, integer programming, transportation problems, assignment problems, and so on

as well as their application models to real life systems.

MGMT3020 2749 (Quality Management) 3-3-0
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Quality generally means fitness of usage of products and services. Furthermore, the definition of quality is extended to
customer satisfaction and even customer success. In this lecture students learn quality function deployment for the new
product development and quality improvement of process as well as concepts on quality of products and services.

Statistical quality control and customer satisfaction are also included in the course.

MGMT3011 A8 A2 #2] (Service Operations Management) 3—-3-0
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This course covers issues such as the characteristics, types, and delivery processes of various kinds of services. It first

outlines the basic concept of service delivery process and service management, and provides practical knowledge of the



current service quality improvement systems. Service diversification strategies, the proliferation process of new services, the
analytical frameworks for service development, and the optimal pricing models of services will also be presented

throughout this class.

MGMT4006 33 &2 (Supply Chain Management) 3-3-0
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Through this course, the students are led to analyze decision—making processes for global operations and design effective
global strategies for the global companies. The course consists of some separate modules, each of which is focused on
specific subjects of global operations management: for example, global location decisions and logistics. The students are
expected to study the reading materials assigned for each class before the class begins. Furthermore, this class has

pre—requisites such as operations management at undergraduate level.

MGMT4001 F 9] AEA (Management and Decision Analysis) 3-3-0
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Due to the increasing complexity and uncertainty of business environment, it is getting necessary to make use of scientific

approaches. The primary purpose of this course is to enlarge the problem—solving capability of student. Student will study
methodology of model-building and system theory in both descriptive and normative cases. Emphasis is on the

applications of real-world problem with the use of LP, Queuing, Transportation, etc.

MGMT4015 8|ZYAAY (Business Games) 3—-3-0
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This class deals with operations strategy in the current global competitive environment. Typical topics include
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production scheduling, capacity investment, logistics, supply/sales channel management, pricing policy etc. Theoretical
backgrounds like decision analysis and game theory, case studies, and team—based simulations are three core
components of this class. In the simulation section, students are divided into management teams of 1 to 5 persons
and assigned to run a virtual company (for e.g., an athletic footwear company) in head-to—head competition
against companies run by other class members. Companies compete in a global market arena, selling goods (for
e.g., branded and private—label athletic footwear in an athletic footware case) in multiple geographic regions.

MGMT3001 H FA &4 o] (Business Simulation) 3-3-0
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This class provides an overview of basic tools and major topics in computer simulation: particularly, in the context
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of business, economics, and other social science applications. It also includes some advanced topics like concepts



and applications of agent—based simulation and system dynamics. Some case studies are analyzed and discussed
with assistance of simulation softwares like CrystalBall and @Risk. Business Statistics and elementary knowledge
and skills in computer are the prerequisites to this class,

MGMT4016 42 g&#=2]Hvly (Operations Management Seminar) 3-3-0
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Through various case studies and in—depth discussions on basic and advanced analytic methods which are necessary

in the analysis of (Service) Operations Management and Management Science, this course will provide students with
opportunities of developing analytical skills and of improving practical ability.

MGMT3024 v]|Z2U2o]de]ElA (Business Analytics) 3-3-0
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This course provides an introduction to the field of business analytics, which has been defined as the
extensive use of data, statistical and quantitative analysis, exploratory and predictive models, and
fact-based management to drive decisions and actions. Students are required to implement the appropriate
quantitative methods in R. The methods include data mining, econometrics, optimization, Visualization,
Statistics, Simulation, Natural language processing, etc. Text and web mining are discussed, and the
application of selected data mining techniques to business decision making situations is illustrated.
Students actively participate in the delivery of this course through case and project presentations.
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MGMT3015 A NI}ARAAF (Internet and Electronic Commerce) 3—-3-0
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This course deals with how to apply Internet and Electronic Commerce(EC) to business in order to accomplish

-4

competitive values. What this course address is as follows. Present and future of Internet and EC; Types, attributes,
and components of EC; Changes in advertising and marketing environment with Internet and developing the
Internet marketing strategies; Legal factors and social impact of Internet and EC.

MGMT3021 e-B|ZYAAAHE (e-Business Systems) 3-3-0

UYL 15 7ol B2 dFS 0, ol=gt x4l AHI7F AA A= oltt. shARE QJIF Ul 7149 AT
HIE & Zo] ofyel, 7|99 =i ;201]5__ FF= TAUTE AEUH] el o 7|ge] vzUAs mdy {LxE
FAoto] ev|ZY A (eBusiness)2tl =2]-¢H, 2 dEA = e‘ﬂ]—l—‘/]i ME-& A7NSH eH|ZYAAARS] ZF LA QA4
£ Agettt. ed|2YAAA®] A Q42E= ERP(Enterprise  Resource  Planning), CRM(Customer Relationship
Management), SCM(Supply Chain Management). EP(Enterprise Portal), SEM(Strategic Enterprise Management) 5©]
o, olegt g aao] AA AHEE A Gtttk

Internet has influenced business. For example, it results in e—commerce(electronic commerce). From the viewpoint of

business and management, internet technology has changed business model and structure greatly. This area is called
e—Business(electronic business). This course introduces the concept of e—Business Systems and each part of
e—Business Systems will be explained such as ERP, CRM, SCM, EP, SEM, etc. This course also shows recent
business cases of e—Business Systems.



MGMT3013 A AA R FPDEA (Business Data Analysis) 3-3-0

ol 719 AEALF A e HFE dolHE et wAste] ettt AR 3 A4e FEF 5 Qe
YHES Foldo. 71=2Q] diole 24FE AlZste] OLAP, ol flofsh¢-4, Hlold utold &9 stae ol o

e Ad2GA doly 74 538 9 FHAAH digt AAAR] ols) 5¥& 55514 "ot

This course attempts to enhance students' abilities to deal with diverse data from information systems. The course
provides students with an understanding of elementary data analysis, OLAP (OnLine Analytic Processing), and Data
Mining.

MGMT3010 H|ZYAREZE (Business Model Development & Evaluation) 3-3-0

Business®| 712, 4, 7} 58S FYsH7] AN, Business Model®] Aejet A, 7iE, #d, ¥7F ¥H¥ES oh5d)
1, Business Modelo| tigt ofg| o]2S FHoz olsgity. Z+E o]e] RS dhGotn 24 4 HE 58S 7|=H
Business Model®] Zlgtderg FAJ5H= 7182 o|&& oF5otal, AAA A7 A5

For the capability of developing and evaluating business models of a company, this course deals with the

definitions and roles of business models, business model development and analysis techniques, and profit

model taxonomy etc.

MGMT4011 gx]gutjo]7d g (Digital Media Management) 3-3-0

x8, A4, ARUE, 594 A¥2, PTV, DMB, Mobile Internet, §91782 vltlo] £ U2 1 98 Walx 9
QA gnldoele] WxUAH £4& wetsn, PAE tlto] 4glel WU HAUARDES A

T o]2& §h5olal, Web2.0, UCC, Collective Intelligence 5 AZ2-2 w|tol/idE7} o] 283t
=05, FHIAE A oA AEA Yebd nlHolet AR St Soll tigt olE, AtElE shadtth
This course deals with the domain of digital media such as Internet portal, search, community, video services,
IPTV, DMB, Mobile Internet, and ubiquitous media. Along with the new media concepts such as Web 2.0, UCC,
and collective intelligence, the business aspects of digital media, its industry and business models, media theory are

discussed with respect to management and business strategy.

MGMT4019 AZFYRA A" (Strategic Information Systems) 3-3-0

Z1GellAl AE7led JEAILE 9 ol 719 =t ofd ] == wuhQl. 7ol BASHE FAIsH ]
A AH7IE 2 AHAAYH &8 WHEDR AE ohaetth HHEL 2 JEAZGA S (Information  Strategic
Planning) W&ol <QlE|Zefo]=ot7|8l 4 (Enterprise Architecture) ®HES A2 FHoHL, A= 15t 71
@ol 7= A AT sl HZoll mHeld AEHAE FHARE AW EIA; [

In the past, Information Systems(IS) or Information Technology(IT) had been regarded as an efficient tool for

processing corporate transactions or an infrastructure for integrating management functions. Recently. IS or IT have
been as a strategic tool for acquiring competitive advantages. This course, called ‘Strategic Information
Systems(SIS)’, provides students with methodologies and cases using IS or IT strategically. SIS methodologies focus
on Information Strategic Planning(ISP) or Enterprise Architecture(EA) methodology. SIS cases include traditional

business cases in overseas and current business cases in Korea.

MGMT4020 ARESAAYEHNTH Y (Telecommunications & Network Management) 3-3-0

AR MG ANl AR e 49 e A9 o mARAAE Augdel /164 Asld 5 AR5
of defAor mxs Gl dish FEA et ol HAsiM T4l Zleo A=A L8 HiH HEHZ v O,
WESIZ 7140 ASA 20, 1003 54 AEA BE Ee Sol el sk

For the basic capability of managers in digital network age, this course deals with the technological and social

ol‘

trends in business data communications and their impacts on strategic business applications. It covers the strategic
use of telecommunications, management of computer networks, social aspect of networks, and new trend of

telecommunications.

MGMT4024 MISAl"] Y} (Seminar in Management Information Systems) 3-3-0
WA EAI L] T)&, A, HHE, A7 SN okt P sFE UF w5t oF 2 AR EARE FSt




of W4}, olF ol US| o2 98 W AR HE A7E Kk
This course provides students with the recent trends of Management Information Systems area from various
perspectives: technology, business, methodology, and research. Through the lectures from faculty members and
invited speakers, students are equipped with the capability of theoretical understanding and practical

application.

MGMT3023 Hl°o|HEA 279 (Data Analysis and Management ) 3-3-0
o]

B J1Ye HolHE Jid B4 QRS go| Baw du ol swe] AL FuA Qe u)
3 Fastth ¥ $9e B 45 49 9 wgY dold we WEe WA 9 Aotk M4 4 dold B
22 94 Holy weaws RASDE $%, 1en SQL £S w9Al @ Aot wa WA doly B 94
B gol dolE s Fetol Ak SlAAgl HEoHe WHE Mg Aol eln 4, MY dolH S

Soto] AAES AYSL AFe FHT 5 U EE 59 A4 A
Businesses today require analytic professionals based on business data. Data driven decision making
becomes very crucial for rational business. Students will be able to demonstrate how to manage
structured and unstructured business data. First, students will learn data modeling, construct relational
data base, and SQL. Also the students will demonstrate how to collect unstructured data from the Internet
and process the data to make strategic decisions. Finally, this course encourages the students to debate
with one another to define new markets and formulate business strategies based on structured and/or
unstructured data.

MGMT4027 AR AAAZF (Economics of information and Strategy)3-3-0

BEAAA F49& AATH A Fr a3s FHsH drh FAES 71 delA g BE7E B4
i, AL, 7HAE ZESHA HeA WAl Aol AR, AXAAA, A WA 5 BE, gAY AE,
HEYA a3 53 &2 AHE S8 AR 7HAE ShEshA 2 Aolnh. 3 & 92 Addol&3 HAe4 At
of thaff WA 2 Bolth. FAEL Eg Aolxef LRAE MR 55 Fa FofstA @ Flo|th

This course examines information effects from an economic perspective. This course will introduce a
range of theories that describe how information is created, shared, and valued. This course’s focus covers
both the role of information in the general economy, as well as the specific behavior of information
markets. Topics will include information technology, knowledge production, markets with hidden
information, digital goods, and networks. This course will also introduce game theory and strategic
thinking. Students actively participate in the delivery of this course through case and project
presentations.

MGMT2011 A== a3 9 (Computer Programming for Business) 3-3-0
227F Zale] o FE A
= O

[>

® Bl M Ao

R

1
A

ojAd = =1 . X3 ]
T Aol AH mYeEE A5S A 9 UEA HE FAE A 729 zeagy 7%, ada B I
g Aoj(d: R, Jav 5) &g Solt}, B 3z Astogx i LAy yjw ZRAE] PR sHr|de] &
TFEL] ofEFg Al AS JMEsHA @ Folth B AES F7slr] HsiA ARAd Wxme] dAkdE wjAg A4S Qts)
A etk

In this course, you will learn the fundamentals of programming so you can start writing your own
applications. The course will be very hands—-on and you are expected to code during the class. The topics
will include - fundamentals of computer science, programming basics, coding with a specific programming
language (R, Java, etc.). As part of the class and homework assignment, you are expected to build a small
application by the end of the class. No programming background is required.



(

o2 At Aget @ ARt ARG E= thet oAEA sliwlel Eagdt 7|z SoolEn 82 HhETh
ol "t 24 B oAEA dgollA Bast WA 54, Addle, dE, FEE, 7|24 iR AE F
o 2 7S] Fa Yol
This course introduces the concepts for basic mathematical topics needed in the various decision making tools for
economics, management and social sciences. The main topics are systems of equations and inequalities, linear
algebra, matrix, elementary probability, basic calculus, and so on, which are arising in the processes of analysis and
decision making.

MGMT1005 B9 ARFYA ] (Business Communication) 3-3-0

=228 HNA 7199 =7t AAA, AR o] AR 7 B olsjEAAE 1He] aTAl AR

= 7]gol st dEste W B4A] 2Adolth metA 2 dE2 ARYAelAd I 23514 olsiE Al ‘?“iﬂ]
ANAoRZHA, 719 ol E5HQ0 AFUA AT AFe o] tigh 7|23l o|sfE Hig oz 7, ARZHQ AF
yAlold dgFe AAS} stes Feth fAFeR 2 dEoA= A ALY AFUA Il Higt ols, ARYA
olde] FFS nlA|= E3toll thet olsf], thEate] wigt HT W, 1ea oefet A ATl AEEl= o7t ARUA
old 7& & TERith

In this globalized society, effective business communication is crucial for success domestically and internationally.

This course connects business communication and understanding of cultural priorities with actual business practices,
which are culturally based. By combining intercultural communication skills with business, this course helps
students become successful communicators in culturally diverse workplace environments both at home and abroad.
This course has three major parts: (1) an understanding of culture and how to get to know unfamiliar cultures for
business, and how to understand culture’s impact on communication; (2) the application of intercultural
communication skills to specific business communication tasks; and (3) the implications of intercultural business

communication for the domestic multicultural/international/global firm.

MGMT4004 73 957} (Special Topics in Management) 3-3-0
st Hopoll A | ET-S A5t SYER stola AHAQ] HFeS Zo] A olslete s st= X o2 & 7Fo|7t 7
AEn oA & 5o, A7 Y, Y, IAUSH Y, T2714, 71/ 5 ot E5S 54 QA o+ ot

Current management topics are selected to provide deep understanding in business administration, including venture

business, customer satisfaction management, small-medium size firms, technology development, etc.

MGMT3003 =%A)7d 9 (International Business) 3—3-0

A S 7|50 HAT FXE ol AT FAZIHEF Y o] &4 v ol gt A4S HMEsh= Aol o]
a2e] Bjolet. o] HBe] Y-S AAUAAR AT (1) BANFOIA ] A1 9BE] olal, () AANOIA ] A H=A
oF 1724, 3) AT ol 9 Fxfo] 2] olsf, (4) 718 7| o] et o4 5= HHE

This course pursues to provide the students with a theoretical background in international business so that they will

understand the principles and structures of business activities in the international market environment. The course could be
designed as follows: (1) Understanding of Business activities in international arena, (2) Analyzing foreign direct investments
and risks in global markets, (3) Understanding of international trade and investments theory, (4) other issues regarding
business strategies.

MGMT3019 547197 9= (Management of Small Business) 3-3-0

o] M2 =7t BANM F27149 gE€H 75 9 e SLaV19ed AN =
2 Adud 434 58 NS SR stolw o2 AAT ATl 49




This course will discuss role and functions of small business in a national economy, and current problem in
managing small business, and try to seek policy implications and management strategies for sound development of
small business.

MGMT4003 7 9184 (Business Internship)

o
VA Fefictn Fgistd 71 7 e gxoh AdAe] A=A AYe vEer, I HEr S
og =u/9 B¥ e AH B & Tl AE ol (EAd @ 71t Soll mEh HAa 1sholA
i 9sk7tA] g or Ro)g HASE 4 e A=t 55 Fgdist s =u/e] 71d/718 2 9 @F
Hujjo] 719 @73 9] Aol digt SS9 AN A4S =k 9 ZEIHe 9 AR B Aot
t© T2 or g AetdE ZraHolH, 53] =] 7|d/7wel "t ¢ =Aer 22k sigdnt

The Business Internship class is for all business students. Throughout the class, students will experience and enhance
interview and communication techniques, business meetings and negotiation skills. This class focuses not only on
Korean business culture but also on global business environment, and involves on—the—job training and business
writing. Therefore, in classes, emphasis is first placed on exposing students to real business situations. Students in
this class will gain valuable opportunities to explore major business functions such as accounting, financing, slaes &
marketing, operations, and personnel management.

ACCT2003 3]AFH(Law of Corporations) 3—3-0

2 5o guEae) Z2Ae Red SAE Rt e Jx ol Zols Bojel sl £RY 1 WE
Aol Wee AuEY 53] FA3Ao] tiste] SAte] A, Ao 7|, AR2EHR ol tiste] =gt

For the students who do not have any legal mind, it is difficult to understand the Companies Act. There are three

concept which are very important to understand the companies Act, especially in company limited by shares act.
These are the capital, limited liability of shareholder and the action. The legal concept of these in Companies Act
is different from that of in a area of the management or the accounting. This subject is aimed for the students
who do not have any opportunity to study legal subject.

ACCT2002 $71=#9 (Commercial Papers Law) 3-3-0
2 Azt A= f7sdE, ol 9 Fxe Jfdd FRol el AHET of3enH o] JEUYE oldjAlrl=H FHE
o ol55ERH Y 7124 Y82 shEet ol o9 He, wiA, & SOl tioto =97t o]F oKt

By studying the negotiable instruments law(e.g. note, check law), we come to know how frequently the negotiable

instruments are used in our society. The negotiable instruments have credit, payment, delivery and collection
functions. We focus this lecture on the interpretation of the korean note act and check act and so the students
make it in full use in our society.

ACCT3005 AFA|EE A (Financial Statement Analysis) 3—-3-0

2 =2 7|dEA gt AAE dMeot=d I HHo] it o]& flote], 4 AEARE
SfAMsty E-got= ol diste] gttty AR CR, folHdRA, IUSE Y4 2
=4, QELAFe 24, A& oldut UAH o]ele] B4 dAFSFHE A, AT e 24 ¥

M Soll Wiste] =<7t o]Folxet.  E3F SAFHO A S FESH Hroh A oAHEAS flcty], 7|HeH,
AATE 5 vHRAARE S8t 7|FEAchs YHE =otth

This course is designed to provide knowledge of business analysis. To do this, an extensive discussion of how to
interpret and use accounting numbers in financial statements is made. Issues covered are profitability analysis,
analysis of operating profitability and financial leverage effects, analysis of financial risk, analysis of persistent and
transitory earnings, analysis of cash flow statements, analysis of accounting methods, and valuation theory and
concepts. To mitigate the limitation of accounting information and make the more accurate decisions, the discussion
of business analysis is also extended to how to use non—accounting data including business environment, market
competition structure and so on.

i
o
=°|L_‘,

ACCT3001 7Fx]37}2(Valuation Theory) 3-3-0
o] BEoAE 7IA7HA] I digt Ak Qe =97t o]FolXih, B iR thRojR]= F8 7RI R Y
7ol WigdIEriny, IG5, xoley, EVARY, P/ESH P/BE o]&ot= F7H&7|¥ So] Z3




Hoy ol RS AFolA Agshs dApel distol FAASQ] =27} o] FojXitt.

This course provides an in—depth discussion of how to value a firm and its equity. Valuation models and
techniques covered in the course are: dividend discount model, discounted cash flow model, residual income
valuation model, residual operating income(EVA) valuation model, and valuation methods using price multiples such
as price—to—earnings ratios and price—to—book ratios. Implementation issues for each valuation model are also
discussed.

EDU2107 W w-SEAIYAR)(Teaching Unit Analysis (Commercial Information)) 3-3-0
WW S0 o]2A AAMA wjF, WSO HF 9 F - 1ot A wSIF] B4 § s Hyto] dsto] o
i

The course aims to understand the characteristics of various subject matters and the basic models of curriculum for
each discipline and foster the ability to select and organize desirable curriculum contents.

EDU2140 3w AAT A = HAAAE)(Lesson Plan for Teaching Materials (Commercial Information)) 3-3-0
wike] A F-aFetn wAje] 24, £dte] A, Wl 5§ WA RO AAAEE EA Tt

Learners in the course are able to promote the bas1c competency as curriculum expert to guide their students in

each subject matter and utilize appropriate teaching method in relation to the age and developmental level of the
students, the subject—matter content, the object of the lesson, and evaluation method.

EDU2179 nip=ag]di=&AAAH)(Logics and Essay (Commercial Information)) 3—-3-0
FEAE Bofo] &S vy oz B4t =21 Ql AHE 7|22 3 =& TS gttt B =89t Al =&
o] WHATE o] 2 ghgol, FAE et =& A 2 =& HAF AE5E ol =EA WS ShGeith

Build essay skills based on critical analysis of commercial information and logical thinking. Also, learning theory of
logic, circumstance and by essay composing and essay writing in diverse topics as well as essay correction exercise
will learn about essay teaching methodology.

MGMT3022 v]2i4rd37 9 Al (Future Growth Engine Industries and Management Innovation) 3-3-0

2 2087 AT EAAEE AsHer FEAZNA X R QoA A=A A = A =l wAQdoh 2 Al
A THAAY Atz it EAo] 7 Zxoto] Y AFIAHT AdrbsAgol =2 AAEE Tol AR
frAos ICTEE4AY, wekdrl=4ty], eyhgityd, 5474 4 viuj Ao dts EAlota HHdgE =9
Zolch, tiFEE9] AT Hed 5 e AIG4lolEQ] oy FdAolE, ZHEAY € AHATS, AAZA ]
£, 7l 54 9 oldy 4dHlgtol® Fof #of st Aotk

For the last 20 years, Korean economy has entered in an era of low—growth because it could not create and
develop new growth engine inddustries successfully. This course introduces future new growth engines which have
high potential to grow and feasibility by analyzing the industry structure of Korean economy. Specifically, this
course provides analysis of current situations in ICT convergence industry, cultural contents industry, medical
tourism industry, and green growth and bio industry, as well as discussing development strategies for the future.
Students also can learn about disruptive innovation theory, platform management and building ecosystem, macro

organization theory, accumulation and transfer of technology and industry evolution theory.
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