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HM3Y : YOo|E28% 1 (Department of Big Data Analytics)
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22 geojdy|22SE |BDAS3001| 3 | 3 | 0 | O 3| o
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MGMT1001 Z B8 A|St (Business Statistics) 3-3-0

7|%%F%§§ SCIMD e =AY S0M 22HQ oAZFEE 2T A
sAS2 dd2 UEt= MH2E 8, i, 2435 YEE 4E5t= Y
ZHE N2 E 2 S5510] 0| F 4ot dfM5t= EAE 2L ZoAFMe HEZXE
Yo, 22N, HE+SAHEY S 2ottt

Objective, accurate information is required for reasonable decision-making in the uncertain environment
around corporate. Statistics is a methodology on the data collection and analysis to produce useful
information. In this lecture, this process is emphasized for the students. Topics include probability distribution

theory, statistical test, analysis of variance, regression analysis, and non-parametric statistics.

d=tot HEJH Ha5it
oo = 7| Y&t E
EAXN AN EAte
o b R |

O, L 1T

MGMT1002 ZX| &t & (Principles of Economics) 3-3-0

BHStof chist 7|22l XA Hi R, 53] =82 =&1 552 ot
EtLi= AE dHMeHQl 0|22 0|8dt= HHE S22 S oto g
UE 7|25 HESOAH HMSeet.

Principles of Economics is designed to provide students with a comprehensive background in basic economic
theories and principles. Simultaneously, Principles of Economics lets the students to be exposed to all aspects
of domestic and international economy, including institutions, concepts, policy and the tools of analysis. The
purpose of the economics is to cultivate the economic expertise to meet the challenges of rapidly changing
economic needs of the society.

ACCT1001 3| A ¥12] (Introduction to Accounting) 3-3-0

IAHE HZ SFote HiES Rot =2 2M A el 7| X7t &= /HEHES ESEHE =2|otrt. 3|Aee
AAL 2IASHO|M CHR= 22X, A2 AR EEF9), 2/AHZH 7HY, 2|71|-’-._\-§._:rl-7-‘-°| O|s{7t o] 1t=2o| F4
Ol DbA|O|Cf, OF2 2 Ap&t £XY, Xt&, =<, H[ &0 CHS 2| AKX 2| EHE O AlStL, 2|AXZS| 0|80 CHSiA =
=0 BHC,

As the first course in accounting, basic concepts of accounting are discussed. History of accounting,
measurement, identification, ways of reporting, accounting cycle, and modern accounting model(namely,
accrual basis) are main topics in this course, Basic principles applicable to the corporate form of Business are
the primary focus of the class.

MGMT1003 2 AH (Fundamentals of Responsible Management) 3-3-0

o MUYt ATl 22Y 7|UBAT AR ML 2YANR AUL OfF M ML FY Hectde
Q7D Uct MEXQ MY} AlTfel J|ad A2 FAHo BEN SMAAY BHOIM JIYXT FYe,
A= Q7 X0 1 20| HEHUIA M Q7% BAZ 0|0 h= ALk MEf AAH otofHol X
sto| BHOR J|YHY WACHYS FBAIZID e HOICH 2 22 UN PRVME MECHSIO2A At &
O FYMRS O|MOE YD U FAhSD FYLHS AYEE otolF MAZY Il Th3t 0|2
I MRS 7IEHQl O[S HKIZ2 SoRM 02 7|UFY AHEN RN YT MEH MY o4
g XY + YUSE U2 WISHEE B}



The course provides students with an overview of newly emerging stakeholder management paradigm in
today's post-industrial knowledge based economy. Emphasis is placed on students gaining a practical
understanding of ethical theories of corporate social responsibility and the application of these theories in
ethical decision-making in various functional areas of management studies such as Marketing, Human
Resource Management, Finance, Production Management, MIS, etc. In addition, a primary focus of the
course is challenging students to analyze and resolve the kinds of moral problems and ethical dilemmas
they may face in their own business, professional, or personal lives as prospective responsible business
leaders. Kyung Hee University's School of Management, as a leading UN PRME participant, opens this
course as a compulsory course for all students with management major.

- HE M0l S84t

BDAS1001 BIC|O|E{=%F (Mathematics for Big Data Analysis) 3-0-0

Q=Y HOHE 7|ge Aoz QMg QUCE FZHME HO|EHS| RMO2 HIAFOAM L XAl oAtZ™
O|27L}, OJ2fo| AtYEE E2stn FXtSt=H S2sHA AMQICH FO{ZEl ChEo| HOo|HEZEH FE83%t HE
2 5517| QoA = HIO|E 7t BHEO0{X|A = BZO| CHgt 5t Ql ZHOo| MIMBE|ofof Sl H|O|EHo| &4
A0 71 &R0, L8 XX|Sts ZE2E2 MHAAHOICH OE S0, TH&2 24, 224 SoM
Fol0jst HEO =E0 AN Z|2HMoZ2 MAAAHZ JHYICE 2teF AHXHo| JtX|et &A Ol2fe| 7HXE &
AlOf De{stnx; g mjols O EQAZEINY 3tR 30| Ea2| AFEE[D UCH 2 nMEoME MdYAAH
O| O E gt ME et &4 <EO0|E 2|1 Ot EOALZEINEO| CHeiA EEHoZ Hj 0Kt SO,

Data is considered as asset in business. Big data analysis enables business to make optimal decisions for

imlmé

r_l

operational problems and proper investment decisions for future business opportunities. A mathematical model is
a prerequisite before exploiting useful information from data, which can explain why and how such data have
accumulated. The most important and prevalent model is the linear system. Most analytical tools like linear
regression and principal component analysis work under the assumption of a linear system. If the ultimate
decision is evaluated in the future value and the present value as well, the appropriate mathematical model is
the Markov decision process. In this course, we learn linear algebra for understanding linear systems and then
Markov decision process with basic probability theory.

BDAS1002 HH|O|E{Z= =21 (Big Data Programming 1) 2-1-0

oI5 Xls H HHOIH 38 AlAH” JHHoM 74 0| AL RAEs Python ZEA2HY A0 CHSH OfH
ot HI=L|A Z2O0FoAMel Zttiot 88 23S Jide = QUCE O|E {8 Python 7|2 2H=S CHASH O X

ot BHH, HF, QAL OHAIE & HIZLA 88 ZEAUMS LSS SOt

The Python programming language is the most used language in the development of artificial intelligence

and big data application systems. Students can develop simple applications in the business field using
Python through this lecture. To this end, students learn basic Python grammar and develop business
applications such as finance, human resources, and marketing with various examples.

BDAS2001 %ICj|0|E{ S 4|t (High-Dimensional Data Analysis) 3-0-0
HHOIHE 2 "X, g, '=2Xgol EMS X|UCh YOOy &H R 202 7[A TS, A3,
CIOJHHO|AE & =+ ULt 2 =2 E9| AN otE HEOA CtEHE A 7|8t X|= & (supervised

- = = — =

learning), HIX|= & (unsupervised learning), CHAIE & (multi-view learning) W2 AJHSHCH A BHRY &
T WHORE XS st 2lHEMn 2FE flot HEEMAS 4oL 5 HAY otE WHols FHEEN
I 2EMO| ZE=IC OMX|E &E Yo Z HEMTEMS dYst}



Modern high throughput technologies easily generate data on thousands of variables. Methods for the
analysis of high dimensional data rely heavily on multivariate statistical methods. Therefore a large part of
the course content is devoted to multivariate methods focusing on regression, classification, clustering, but
with an emphasis on high dimensional settings and issues. This course covers the theory and practice of
high-dimensional linear regression, linear discriminant analysis, principal component analysis, clustering,
and canonical correlation analysis. Applying the methods to real data.

BDAS4001 EYU =2 HI0|E{28%h (Graduation Thesis (Big Data Analytics))
23 | M5

of W82 = =it stdS0| & 10N Hi2 XA 7|EHE HEez =2|H0|1 Fo|Ho|H IfetH el Ab
aeb =olE TIHst= 7|2E MSeCh 9Ho|Eet S XS FOFo| 2EHE SIMEY ZHE O{EAH E0{0f
St=X[Of CHotY] stdS A2 TASHL, A5, et o 2 Fdots s 7|9= A0 & =52 55
O[Ct. O] IYON shdS2 K== SHitofA] JHI-S— b= CHYe Z208S Sof =8 &s = UL

This course provides an opportunity for the students to think and discuss in a logical, creative, and
scientific way based on the knowledge and techniques learned in the major courses of the department.
The course aims at developing students' capability to discover, design, and conduct scientific research on
how to solve a decision problem related to the areas of big data and artificial intelligence. In the course
of this study, students can be assisted by various programs provided by academic supervisors and
departments.

- HBE4H @Y

MGMT2001 ZEHEA| AR (Introduction to Management Information Systems) 3-3-0

HEs Atz ZIetof mat 23 2ol 40t Hahvt oldEn ALh & Zts JE7|sur YEAIAEO| o
ob MEXNQ XAME HMpstn FJEI|EW YEAAHSES XA FAM(BPR, downsizing, Benchmarking,
Multimedia )8 ®4510] 0|2 HIZ2 2 21M7| 7| | EA|A™ 2EHES M5 25Xt oot

This introductory course focuses on information technologies and information systems for the 21th
enterprise. A survey of information technologies includes business process reengineering, downsizing,
benchmarking, value-added network, information super highway. Interconnection with information
technologies, the information system infrastructure is described for operational, managerial, top levels of the
enterprise.

MGMT2002 OtAH| & ¥ & (Principle of Marketing) 3-3-0

AL 7| &2l *"HH" OtAEof ACH otAE S| EHuEES AESHY Ao el S¢48 ndste Y2
LotCh d2|3 g ot DA E2dE 4/2A510] 7o S ets B AT 1 TS 2 M K|
JARK o ogmxu EXIKAO| TS 0|2 U ARE metC}

_,_
o
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==
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The success or fallure of modern corporations are based on the marketing. The purpose of this course is to
research a specific character of marketing, to develop a approach method and to analyze marketing
environment. This will define the response of corporation. In response strategies, students will study products,
pricing, placing and promotion policy.

MGMT2003 442 A2tz (Operations Management) 3-3-0

DHOA X do EEEZ A= MHAE MISts A2 A 20 A0l Z2HXQ 2 FARO|Ct O] 52 it
7| gt ofL2t 37|k X gt 40—3':._”1|% Zotol B E ZEO|MQ XEZot AMH|AQl 1O, Mo RE IO =
Mg ECt sHHE2 O{"A BI17HK| 3™ S (value creation processes)O| 2SS E|[=X|, {EAH 1 SHS0| &Ag|



OfF & A=XE O2H M=ot Al S5 83l = U HiRA &

This course is designed to examine the importance of operations management not only in private companies
but also public organizations. It covers the concepts, theories, and analytical tools for effective operations
management for manufacturing and service production. Topics include productivity management, quality
management, inventory control, logistics management, and service management. This class does not have any
prerequisite, but Business Statistics could be a great help for the class.

MGMT2004 Xf 2 22| (Financial Management) 3-3-0

ME2eof 2ot 7|Z0E, olE ST =8AIE, W AZH T, =4, AE2HE S& OlsiAI7|2 Gt
=0 Ar=20f&, X2zl dE, —E—JXFEHEI 9| AZZE SOt MRE22| FEAIE 719 JHK[E =
thetAl7|= LS OlSiAIZIC.

Financial management is intended for introductory finance course. It begins with discussion of basic
concepts, including financial market, time value of money, risk analysis and valuation models, and cost of
capital. Subsequently this course intends to explain how financial managers can help maximize the value
of their firms by making better decisions in such areas as capital budgeting, choice of capital structure

and making capital management.

MGMT2005 =%|3 S E (Organizational Behavior) 3-3-0

ZEHASES 7H°._| b RIEHO| ZZ] otoAM ol S0 G2 O|X|= IFE S HPSHE 202N, T2 =& Lf O]A|
&l X Q1 B Cfelt A, e S0 #HE 0|52 CHELL S FHEE 48 =0| 21 P‘ ol 2| Xp7t
2 $ 0'55 UZHHA 7|=o ™S 510X} St= 0| O] ut=2o| S HO|LCE,

Organizational Behavior is a multidisciplinary research field that investigate the processes that individuals
and groups influence the behaviors in organizations. The focus of the course is the micro level in
organizations - issues concerning individuals, interpersonal relations, and groups. The overall purpose of the
course is to help you develop the people skills you need to be effective employees or managers in
organizations.

- S (2 H0lE S 8tat

=

BDAS1003 2G| O|E{M|O]L} (Seminar in Big Data Analytics) 3-0-0

YO OIE H ASKS ZOFM ZZ OlF7t =& FHE 80 sSHd=2 stog AFM 22Nl Hh
Ol et &%l S0 s #0| U= OlshE ot=F =0t HAN7|Y, Y, HHOolH A ASX|s2 HE

7l & tget FHE U850 det stesE RO

It helps students understand current practical issues about big data and artificial intelligence. In particular,
field applications and experiences in some selected topics will be provided by the experts in order to
help the students to understand recent issues in the area of big data and artificial intelligence. The
seminars will induce in-depth learning in various topics such as venture companies, start-ups, and
advanced technologies of artificial intelligence and data analytics.

BDAS1004 =ir|0|E{ EEJEH"'Z (Big Data Programming 2) 3-0-0
2 Z2o0|A= HlolEXNe|, SAH&A, Holgotold, Milz{d, Hald &2 0|83t Ho|EHEAM %
%EOE X Ast= ﬁilﬂH“' AHAO{O|At AZEQ|0] 2402l RS 0|8510], B
2 = A2 S EZ St R2 18,0000 717t d&= Crst 7
HZ 7f£| QLEAA AIELR|0{(Open Source Software: OSS) HA{Z A, & |
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ROl 7|22, MBS, MHENL, HEREY, AlZe W ZHEet HIZLAZEY Al S2
ZMe| RE S50 LHE = U= sHES HIYSHA =Lt

In this course, students learn the basics of programming necessary for big data applications using R, a

ofm

Sf T2y =3

programming language and software environment that efficiently supports data analysis and visualization
through data processing, statistical analysis, data mining, machine learning, and deep learning. R is an
Open Source Software (OSS) language with a wide application spectrum based on more than 18,000
different packages. Students will develop the ability to proficiently handle R as a programming tool
through basic R grammar, data collection, data processing, data analysis, visualization, and simple cases of
business analytics.

BDAS2002 %|E3}0|2 7|X (Basics of Optimization Theory) 3-0-0
=2 CHYstn S0 29 S4oA 22Xl oAtZ2™ES st MAAO|L 1pstA 9l

_

[ e

CHECH MEAEEI BYEEN, BHEA Y, YLy,

i

— =1
JE, AY0lE SO tiet 7[=27hga =X sy S shast ofdet Ao S8 210X} ohot.
This subject addresses the basics of systematic, scientific, and analytical methods for rational decision
making in diverse and complex management environments. We will learn basic concepts and
mathematical solutions for linear programming and sensitivity analysis, nonlinear programming, integer
programming, transportation problems, allocation problems, network theory and decision-making, game

theory, and more and apply them to various cases.

BDAS2003 Al 7|x 59! 28 (Artificial Intelligence: Basics & Applications) 3-0-0
QIEX&2 FAL H2UH, HoE 7{atsta, BM, [e|AE, ARH =28 § A FEQ 7=
g3, A5X|s 7|gel StLtel 7|71|§?§°| AL B2 E =
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HolM 7t F=FXHQl HEldS 7H?_H:f.

This course introduces the history, approaches, and definitions of Artificial Intelligence, and deals with the
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basic and applications of the automated reasoning methodology such as search, heuristics, and
computational logic etc. In addition, this course covers basic and applications of the machine learning
methods such as inductive learning, genetic algorithms, and collaborative filtering etc. The basics and
applications of deep learning is also introduced such as perceptrons, delta rule, and backpropagation etc.

BDAS2004 BIH|O|E| 7|& (Introduction to Big Data) 3-0-0
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Big data or artificial intelligence will have the greatest impact on companies after the mobile era. In this
course, data areas related to recent business issues are studied. We introduce big data, open data, and
my data, and presents various business cases. In addition, we also study data strategy planning, structured
data analysis, unstructured data analysis, and data visualization. However, data analysis tool practices are
not included in this course.

BDAS2005 A2 7|x 5! 28 (Machine Learning: Basics & Applications) 3-0-0
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This course provides students the sound foundation of machine learning. The students, based on the this
foundation, will have the capability of applying the machine learning for real world applications, and

designing and implementing new machine learning models.

BDAS2006 DB 7|xX %! 8& (Introduction and Application of Database) 3-0-0

YEXHE| o a2 OO|HA #2|0|Ct X|Z0l= BHO|H7t 2tF7F 2| O2 HO|HAY &2|7t &
QX1 ALt & ZEME 7|=X0l SHECHE dF9H™ el SHOAM HO|HAY #2|E S5 otet. HolH
A2 HH Oo|EEE ofL2t H|EA OHo|H = Zetstrt 53| HOHZEE, HO[HZE X HlO|HOot7|ElX
Ol CHoHA SSotrt.

The core of information resource management(IRM) is data resource management. Recently, as big data

have become a hot topic, data resource management is becoming more important than ever. In this
course, data resource management is studied from a business perspective rather than a technical one.
Data resources include not only structured data but also unstructured data. In particular, data modeling,
data quality and data architecture are studied in this course.

BDAS2007 AMY EL|31}8t (Social Network Science) 3-0-0

Ol T2 At U SNS YEQD Mol 0|22 AJjslm 7|EHEl A& HBIC At £ BMS MX
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7b BAG AlAES ATSY| QS MEe M JHLoE £20| ECt O 93f Abe| mtet U A B @
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This course introduces the theory and practice of social and SNS network analysis. While standard
statistical analyses assume that data on entities are independent, network analysis focuses on the
relationships among entities to explain emergent properties of complex systems. Network analysis has a
long tradition across many disciplines, and this course combines approaches from both the social and
natural sciences to inform new strategies for studying socio-economic systems. The course starts with an
introduction to networks and then covers a variety of established and novel techniques used to analyze
social and SNS networks, particularly statistical inference methods. The course includes hands-on coding
demonstrations in the R programming language and there is an emphasis on group discussion to help
participants develop network-based hypotheses for socio-economic systems.

BDAS3001 Elg{y! 7|x
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This course provides students the sound foundation of deep learning. The students, based on the

S8 (Deep Learning: Basics & Applications) 3-0-0
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machine learning knowledge, will have the capability of applying the deep learning for real world
performance, and designing and implementing a new deep learning model.



BDAS3002 #H|0|E| 2JAAEEA (Big Data Decision Analysis) 3-0-0
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This course aims to improve the ability of students to effectively and efficiently solve various types of
decision-making problems that are complex and difficult to define under the uncertainty that corporate
managers often face. For this purpose, this course introduces decision-making theories and concepts
based on a technical approach, and introduces various biases that are easy to make when making
decisions. By introducing various decision-making analysis cases that can be encountered in real life with
decision-making theories, one can make decisions in a universal and reasonable position without falling
into a false bias based on existing intuition, and naturally acquire the ability to gain an advantage in
important decisions or negotiations.

BDAS3003 M|EfH{AH|XL|A (Metaverse Business) 3-0-0
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As an extension of our lives and an alternative reality, business opportunities through the metaverse are
expanding. Through this lecture, students can understand the metaverse, learn how to create personal and
corporate values through the metaverse, and increase their understanding of metaverse-based marketing,
start-up, and data management.

BDAS3004 A|E2|0|]d 7|X (Basics of Simulation) 3-0-0

O] Mt=0ojM e SeHeDt otLat ZY/dH s X Atz|utsto ME F2| AFBED e AlE 0| LHES Hj2LCF
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AYIHO| sl HAXMLSZ O|sstaXt SHCE Crystal Balldl @RISKRE ZH2 Excel 7|HF A[E30|M 2 ZEQIOE
283510 CHUst At E 2Yetstn ZuHE siAs 20Xt Shof

In this subject, we learn a simulation methodology that is widely used not only in engineering but also in
business/economics and social sciences. Simulation is a very useful analytical method in a decision-making
environment where mathematical analysis is limited or very difficult due to variability (uncertainty). It is
intended to analyze management cases in marketing, finance, production, etc. by applying simulation
techniques and to understand the overall management process systematically. Using Excel-based
simulation software such as Crystal Ball and @RISK, we will model various cases and interpret their results
correctly.

BDAS3005 HlG|O|E{¥ 2|5 (Big Data & Algorithms) 3-0-0
Z22iU0M HOIHE FXRECE BHSI= AETFXR =0 0|8 FHst= O 2ot gng|Eel 7|
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This course provides the basic theories and applications of algorithms necessary to implement data
structures that structurally organize data in computer programming. The primary purpose of this course is
not to educate programming languages, but to transfer the basic knowledge necessary to design and
optimize algorithms. The course deals with algorithm analysis based on complexity theory as well as
recursive and dynamic programming on the basis of the basic systematic programming grammar,
object-oriented programming, (linked) lists, stacks and queues, and graphs. It also explores how to
implement basic models in management science and business analytics, such as transportation models
and network optimization.

BDAS3006 FHA| AR (Recommender Systems) 3-0-0
HEEAMN HELHE 20f= %2 CIX|E GO|Eel 820 HX| Crsi Foi| w2t S ARLFX
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The field of information search and information filtering has become an important research topic as the
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capacity of digital data has recently increased and diversified. Information search suggests a method of
easily finding information desired by users from large amounts of data, and information filtering suggests
a method of extracting and presenting only information desired by users and information optimized for
individuals from complex and huge data. The recommendation system refers to a system that goes one
step further from information search and information filtering, infers the preferences desired by users, and
presents only the information and personalized information that users want to easily find only the
information they want. This recommendation system is used as a key method in the CRM field of
marketing and is used as a key method for big data analysis. In this lecture, you will learn not only
traditional Collaborative Filtering and Contents-based Filtering methods, but also various heuristic methods
and the latest techniques suitable for the network environment.

BDAS3007 2| C||0|E{O# & (Marketing Analytics) 3-0-0

= =2 OAE XA O{HE(EIAE SHCE Ho|y 7|8 O E O|Ed) Y 4
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This course introduces students to the fundamentals of data-driven marketing, including topics from

marketing research and analytics. It examines the many different sources of data available to marketers,
including data from customer transactions, surveys, pricing, advertising, and A/B testing, and how to use



those data to guide decision-making. Through real-world applications from various industries, including
hands-on analyses using modern data analysis tools, students will learn how to formulate marketing
problems as testable hypotheses, systematically gather data, and apply statistical tools to yield actionable
marketing insights.

BDAS3008 HICj|O|E{ OfH2|ElA (Big Data Analytics) 1.5-1.5-0
HIGO|HQt 242 HI=L|AQ R2| af2 WEH HoA|F7|a QUCt HHO0|He 53 ME22 ZZHo| HEf (0!
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Big data & analytics have transformed all aspects of business and everyday life. It has triggered new
forms of organizations and business process innovation, and impacted organizational structure, culture,
and politics, decision making, and society has a whole. So, we can now say that big data can generate
significant financial value across sectors. For example, in the US health care industry, McKinsey Global
Institute reported that big data may generate $300 billion value per year. As a result, McKinsey Global
Institute also reported that the United States alone could face a shortage of 140,000 to 190,000 people
with deep analytical skills as well as 1.5 million managers and analysts with the know-how to use the
analysis of big data to make effective decisions. In this class, students can learn how to analyze data and
apply the results into the business processes.

BDAS4002 AIZIC|O]E{ 2| (Ethics in Al & Data Business) 3-0-0
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This course covers general information on information security and information ethics. This course aims to
study information security concepts, cryptography, system security, network security, and authentication.
Students will learn about personal information protection, physical information protection, disaster recovery
plan, and access control. It also deals with ethical issues in various areas such as information ethics,
information technology ethics, and information system ethics within the framework of responsible
management. Through this course, students will learn the motivations and abilities to maintain a safe and
sustainable information society.

BDAS4003 O}O|G|O]E{ (Introduction and Application of MyData) 3-0-0

A Z=E FH9 GlojEIiz{ctol X0 7HQl a9l ColEujzctez Bstm QT O|2{gh mfz{CHe
S OHEXNCQl Atafo| Oro|G|olE{o|Ct, 2|Lt2t= Oro|H|OjE 23 #Oo| M/ OO0 MH[ATE 223t
T QUCE 2 ZEofAM= O10|HOJE AtA, MH[A, Z|=, Atgl 2|1 AM=of CHso] S&otCt £3| Oto|4|
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Recently, organization-centric data paradigm has been changed to individual-centric data paradigm. Top of
such topics is ‘MyData’. MyData laws have been enacted in Korea as well, and MyData services is in full
swing. In this course, we study MyData idea, service, technology, cases, and laws. In particular, we focus
on MyData business models and cases.

2 Z20lM= HHole 24 8 2IX|s 7|HE &850 Atzlutstd oz dAfdts HHES OECL 2 Z
Ol &4l HlHO|H38E TE EUS0| A= MAX[EESI A (relevant) tE5HA (rigorous)|2 2 &H|/
ehdgt = U AFXIAMY-E 95|, #E 2oel ME =22 HHEY olgi/HEHY &= s AFsEHE A
Fe A2 4o =8E i}

This course deals with social science research methodology using big data analyses and artificial
intelligence techniques. Through this course, students majoring in applications of big data will learn
research methods to systematically (i.e., rigorously as well as relevantly) prepare/complete their research
papers and properly understand/criticize other academic research papers in related fields. The aim of this
course is to develop students’ research skills.

BDAS4005 AIZIC|O|E{ ZAXN|E (Economics of Al & Data) 2-1-0
HIC|O|E{Qt Q1B K|S AICHO| B2 7|0| Mot B H0AM 7|¥S 2FstD ULCL matA 7|€=2 ElH0lH
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irms face sever competition as Big data and A.l become available. So, firms need to use Big data
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and Al in a strategic ways. This course will help you to understand how firms gain and sustain
competitive advantage given the big data era, to analyze strategic business situations and formulating
strategy with A.l, and to implement strategy and organize the firm for strategic success with game theory.
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T (Independent Learning & Research (Big Data Analytics)) 3-0-0
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This course encourages independent academic communication between a student and a professor and
leads the student to engage in research on the issues he or she is interested in. Through intensive
studies, the course strengthens critical thinking and develops academic capacity. It is provided in the form
that the student and the professor interact with each other on a pre-defined topic in big data major. The
student is guided by the professor and produces outputs in the form of a report or a short academic
paper.
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