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MGMT1003 294739 (Fundamentals of Responsible Management) 3-3-0

2 Agst Aol 228 798A T A7 AR BEAURS] AP oAl M5l MERe
Uck. AEH st Alde] Zlent A F40 A FANLY MY 9xA] FFL
o] I 249 Aeeld A3 {714 TAE olFo] Tk AU AH AAH SroAe] x3te] Bor 7Y
A& ZSAZI Sl Aotk 2 I=E2 UN PRME AEdisto 2 A ARsA A9l AdugS ndoz A it
A3 istn Addiet SMYER stoim AYA Y seichdol uigt ol2xt ALl 7122l ofsfE MM EE ForH
vl 7194 UM &4 ATt ARH AY oAE 1HT 4 EE e uSERE I

The course provides students with an overview of newly emerging stakeholder management paradigm in today’s

o of
£
)
O
12

post—industrial knowledge based economy. Emphasis is placed on students gaining a practical understanding of
ethical theories of corporate social responsibility and the application of these theories in ethical decision—-making in
various functional areas of management studies such as Marketing, Human Resource Management, Finance,
Production Management, MIS, etc. In addition, a primary focus of the course is challenging students to analyze and
resolve the kinds of moral problems and ethical dilemmas they may face in their own business, professional, or
personal lives as prospective responsible business leaders. Kyung Hee University’s School of Management, as a

leading UN PRME participant, opens this course as a compulsory course for all students with management major.

MGMT1001 7 9578t (Business Statistics) 3-3-0

Z1ARAE BT U B SoA FH ANE L el AnAol T Yore Fust Basic A A4
& et A28 57, e, BA56] ARE AEshe PRIt £ ZeldAt JIeEe) BE A28 f55e of
£ BASH AAShe WA e FOFAE SFERE o2, $AN U, B4R, AR, MRSEARY 52 X5
B,

Objective, accurate information is required for reasonable decision-making in the uncertain environment around
corporate. Statistics is a methodology on the data collection and analysis to produce useful information. In this lecture, this
process is emphasized for the students. Topics include probability distribution theory, statistical test, analysis of variance,

regression analysis, and non—parametric statistics.

MGMT1002 7 A8+ -2 (Principles of Economics) 3-3-0

At gt 712 A Q] A4S HeH, 5] 890 TE 370 #td SAE Tt 213 AARONAM et A
ZAAISHARI o] 25 o]got: WS FHOR £YE ot AASl it 214)& An| A & 4 gl 7155 sHENA Al
i

Principles of Economics is designed to provide students with a comprehensive background in basic economic theories and

rr

principles. Simultaneously, Principles of Economics lets the students to be exposed to all aspects of domestic and
international economy, including institutions, concepts, policy and the tools of analysis. The purpose of the economics is to

cultivate the economic expertise to meet the challenges of rapidly changing economic needs of the society.

ACCT1001 3]A€¥=] (Introduction to Accounting) 3-3-0

IAE AL TR TAES 91T HEo2H A 7|27t Hie NEES JFH R =3t 3A5te] JAL, 3|A 5
oflA the= A, FASARYE (FEF2), SAZ ] 7, A AIEgF29] o7t o] #EFe] FAHA FAo|t. of&2 2}
Ah B, 22, e, 8]0l tigt S AIA 22 A E dlAlsta, SlAA=E ] o] ol A= =2fjttt.

As the first course in accounting, basic concepts of accounting are discussed. History of accounting, measurement,




identification, ways of reporting, accounting cycle, and modern accounting model(namely, accrual basis) are main topics in

this course, Basic principles applicable to the corporate form of Business are the primary focus of the class.

- 2385

MGMT2001 3 9H B A|2¥ (Introduction to Management Information Systems) 3-3-0

AESE A2 2Qdetol whet g 70 AT Mat dl = vt & AEhs AR7ew HEA A" gigh HEAH Q] A
218 A4stal AR 7| & AHAAS-20] A 24| (BPR, downsizing, Benchmarking, Multimedia 5)& &

For 21417] 7199] HRAAR F-geFS JA|s] stz gt

This introductory course focuses on information technologies and information systems for the 21th enterprise. A survey of
information technologies includes business process reengineering, downsizing, benchmarking, value-added network,
information super highway. Interconnection with information technologies, the information system infrastructure is

described for operational, managerial, top levels of the enterprise.

ACCT1002 ¥ 3|71 (Management Accounting 1) 3-3-0

A7te A= 7192 4D 53] A9FY A A EAE T AF AR AFS FH BHOR Sl ARl
o] o] Fa W82 97t 55E FASte] AR AF A7HE AFEste WA S E GrP RO aaA Ao
gk Zelth, & o= 97t 34 o volrh B3] Ao A ol B g Witk et £AE Fofl 740 W8-S £ AI71A "t

(Prerequisite : Introduction to Accounting) Cost accounting is concerned with the accumulation and use of accounting

I
riﬂ

information for the management of a firm. A major objective of this course is to provide knowledge of cost accounting.
Students will learn how costs are cumulated, recorded, and identified with goods as they move through the manufacturing
process because this is an introductory course, we must cover the basic vocabulary and mechanics of cost accounting,

chiefly via textbook and homework problem route.

MGMT2002 utA G LE (Principle of Marketing) 3-3-0

Foi714 ] Al miAR el ek viAIR o] TATFE HES] ddiuiAR o] 54 wFgsta AEHe AT
FHote nARES E4/2ASH Z14e] trete BASh T of-gete = A AR, /AR, 57
Ao Tt o] 2 9 AAE Wk

The success or failure of modern corporations are based on the marketing. The purpose of this course is to research a
specific character of marketing, to develop a approach method and to analyze marketing environment. This will define the

response of corporation. In response strategies, students will study products, pricing, placing and promotion policy.

MGMT2003 A4t2-g 2] (Operations Management) 3-3-0

DA A FFe] FHE ZE AHIAE AFche A2 Aol Bl Aol AEAYA LFARG o]t o] IEL

Yet 37147} Aet GAHE AT BE XA A O] A FT} Au|A0] ol it e wgo] 2342 b oMY
Al F7F7EA]F A E (value creation processes)©] 2= =], o/FA 1 FAEC] FaE 0l A = YUAE ol2H “AETt
A 5 Foll A QA EiA "ok

This course is designed to examine the importance of operations management not only in private companies but also public

313l
[eKe)

organizations. It covers the concepts, theories, and analytical tools for effective operations management for manufacturing
and service production. Topics include productivity management, quality management, inventory control, logistics
management, and service management. This class does not have any prerequisite, but Business Statistics could be a great

help for the class.

MGMT2004 AF3#2] (Financial Management) 3-3-0
AE e Bt 712E, g 9 S84, 3 AZHE ZHA], SIFEA], AEEE & olsiAIZIAL thge] AR

A, ARFZ A, 2AAETE SO AHAHS Fok] ARW
AR,

Financial management is intended for introductory finance course. It begins with discussion of basic concepts,
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including financial market, time value of money, risk analysis and valuation models, and cost of capital.
Subsequently this course intends to explain how financial managers can help maximize the value of their firms by
making better decisionsin such areas as capital budgeting, choice of capital structure and making

capital management.

MGMT2005 £&PFE (Organizational Behavior) 3-3-0
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Organizational Behavior is a multidisciplinary research field that investigate the processes that individuals and groups

influence the behaviors in organizations. The focus of the course is the micro level in organizations — issues concerning
individuals, interpersonal relations, and groups. The overall purpose of the course is to help you develop the people skills
you need to be effective employees or managers in organizations.
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MGMT2010 A& (Investments) 3-3-0
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This course aims to mtroduce the basic concepts such as securities market, portfolio theory, risk and return, market
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efficiency, fundamental and technical analysis, equity valuation and bond pricing. Especially, CAPM will be covered
widely in relation with market efficiency and stock valuation. More advanced topics such as futures market and
financial option also will be studied if time is permitted.

MGMT3006 85 IAFEE (Financial Derivatives) 3-3-0
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The course is designed to study the natures and functions of various derivatives markets such as forward futures
and options markets; hedging for risk reduction; speculative trading for profit; and the role of derivatives products

in portfolio strategy. Main topics in this course include various derivatives markets such as forward, futures, swap
and options markets; valuation of various derivatives products; strategies for hedging and speculative trading using
derivatives; and portfolio strategies using derivatives.

MGMT3005 A AF#2] (International Finance) 3—-3-0
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The purpose of this course is to provide the students possessing a solid understanding of business and finance
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with a sophisticated understanding of decision making related to the financial management activities of the
multinational firm.

MGMT3009 B2 ( Principle of Insurance and Risk Management) 3-3-0
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The principle of insurance and risk management is designed to provide a clear and concise introduction to the
concepts of insurance and its industry. And also, we discuss the key functions of each types of insurance and
finally consider why insurance is purchase and how in a national and international context.

MGMT3002 AFHEEE (Actuarial Mathematics) 3-3-0

AFEIEZ PN Fo5H A9ET Qe Hehd, ey B 4 92 9wy, BAr B4 g 9, &
24 o] gk o]E2& HFE7ITh F8 U&2 ojAE, J¥EE "}Xé(Mortality Table), H@ =& A (pricing), ¢
Z8] 244 (liability valuation), £2J84 (profit and loss analysis)5-2 T2ttt Ao AFRIEZ H29 SEE4 HI
ol F84& & BEsstolth

The major objectives of this course are to integrate life contingencies into a full risk theory framework and to
demonstrate the wide variety of constructs which are then possible to build from basic models at the foundation of

actuarial science. @ The deterministic rate approach is briefly described for completeness and is a tool in some
developments. @ This course is based largely on the much fuller use of a probabilistic approach in the treatment
of the mathematics of life contingencies.

MGMT4010 7| JAFE (Corporate Financial Policy) 3-3-0
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This is a practice—oriented course dealing with top financial policy based on the current theory of corporate
finance. This course explains investment strategy, capital structure and dividend policy and considers mechanisms to
mitigate agency problems among various stakeholders of a firm. Students must take Financial Management before
enrolling this advanced course.

MGMT4013 B HYE (Management of Insurance Service Providers) 3-3-0
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Various issues and theoretical concepts in connection with pricing, underwriting, marketing, reinsurance, alternative
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risk transfer, claim settlement and risk management, risk—based capital, enterprise risk management, case analysis.

MGMT4023 Fsteta§2]°]d] (Understanding of Money and Finance) 3-3-0
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To understand some important financial phenomenon in a global context, an economic approach to financial
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markets, financial structure, monetary policy and macroeconomic movements is provided. The behavior and
determination of interest rates, the risk and term structure of interest rates, the stock market and the efficient
market hypothesis are discussed in detail to understand financial markets. An economic analysis of financial
structure, the role of central banking and the conduct of monetary policy, monetary policy strategy and
transmission mechanisms of monetary policy are also discussed. In addition the linkage among monies, exchange
rates, interest rates and inflation is extensively examined using open macroeconomic models to deepen our
understanding of various financial phenomenon.

MGMT4022 FAA%Jolal (Securities Markets) 3-3-0
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In this course, we are searching for the practical issues on the financial securities markets. Securities are traded in
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the primary and secondary markets. The primary market connects the users of capital with the suppliers or savers.
The secondary market consists of organized exchanges (e.g., NYSE, AMEX, KSE) and the over—the—counter market
(e.g., NASDAQ, KOSDAQ, ECN). The students are encouraged to follow up the new trading mechanisms as well
as the traditional trading techniques to be the financial leader in the 21C in this class.

MGMT4009 Z§8 23] (Financial Risk Management) 3-3-0
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This course analyzes financial risks, intensively discusses various strategies for risk management. In particular,
measurements and influences of interest rate risk, market risk, credit risk, off-balance-sheet risk, operational risks,
sovereign risk and liquidity risk are discussed in detail. And, financial institutions' management strategies such as
liability and liquidity management, deposit insurance and other liability guarantees, capital adequacy, product
diversification, geographic diversification, loan sales and securitization are examined.

MGMT4018 AFF-8AN"It (Seminar in Finance) 3-3-0
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This course is reserved for special and advanced topics and contemperary issues in finance. Detailed contents are
not pre—determined in order to provide room for adapting to the needs of the students. Each class may discuss

M
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different issues in corporate finance, investments, money and banking and insurance, depending on the purpose of a
lecture.
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MGMT2008 4-H]AP 52 (Consumer Behavior research ) 3-3-0
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Customer is a basis of modern marketing. The objectives of this course are to create an understanding of external

environment factors and internal psychology factors and to research for what Decision—-Making process in different

condition. so, this will include defining the problem why customer choose the certain brand products and store.

MGMT3012 5 #22 (Marketing Channel Management) 3-3-0
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This course critically evaluates the physical, information, and behavioral flows, that occur within the channel system. This

in—depth analysis of the channel system will study the environment, structure and management of systems as they are



applied to marketing and logistics management. Particular attention is devoted to the role of distribution channel
strategy in corporate strategy, design and analysis of marketing channels, management of channel relationships, and

performance measurement.

MGMT3004 ZA|uA " (International Marketing) 3-3-0
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This course pursues to have the students understanding on the specific theoretical contexts and managerial and strategic

issues in international marketing. The course could be divided as four steps: (1) Understanding of marketing concept and
international marketing perspective, (2) Analyzing international marketing environment, (3) Understanding of Marketing
Mix in international arena, (4) Strategic marketing issues

MGMT3008 ulA " ZAE (Marketing Research) 3-3-0
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As an introductory marketing research course, the objective of this course is to teach students the scientific process and
techniques for conducting marketing research. Marketing research requires understanding marketing problems, designing
the research process, understanding the result, and applying the obtained knowledge to solving business problems. This
course thus provides students with the capability of attacking divers marketing research problems with scientific knowledge

and analyzing techniques.

MGMT4012 ulA "5 A2 (Marketing Strategy) 3-3-0
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This course is designed to provide students with an analysis of today's marketing functions as viewed from the perspective
of the marketing strategy. The objective of this course is to develop the ability to probe problems and organize and analyze
data to support strategic and tactical marketing, recommendations. In addition, to develop the ability to defend these

recommendations in convincing oral and written reports.

MGMT4007 F112 (Advertising) 3-3-0
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Advertlsmg is a tool of promoting organization's tangible / intangible products. Advertising is paid, one-way
communication through a medium in which the sponsor is identified and the message is controlled by the sponsor.
Variations include publicity, public relations, etc.. Every major medium is used to deliver these messages, including:
television, radio, movies, magazines, newspapers, video games, the Internet (see Internet advertising), and billboards.
This course is required the following courses as prerequisite: the principles of marketing, consumer behavior.

MGMT4005 I 4PA B (Customer Relationship Management) 3-3-0
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CRM seeks to obtain competitive edge by retaining and reinforcing current customers. In this process customer
information contained in the customer database palys a critical role. Adoption and development of CRM is related
to the change of market environment like fierce competition and market saturation. In order to adapt to such a
change firms began to pay attent to the current customers and using the IT systematically manage current
customers. In this lecture we are going to deal with CRM strategies for the acquisition, retention, reinforcement of
the customers. The effective organization structure and organization culture for the CRM implementation is also

included.

MGMT4014 Bsi=EF2] (Brand Management) 3-3-0
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A brand which is widely known in the marketplace acquires the brand awareness and image. As managing its
brand awareness and image, Brand Management is the application of marketing techniques to a specific product,
product line, or brand. It seeks to increase the product's perceived value to the customer and thereby increase
brand franchise and brand equity. Marketers see a brand as an implied promise that the level of quality people
have come to expect from a brand will continue with future purchases of the same product. This may increase
sales by making a comparison with competing products more favorable. This course is required the following
courses as prerequisite! the principles of marketing, consumer behavior, marketing research.

MGMT4017 41/¢E1tA "8 (New Product Marketing) 3-3-0
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A firm providing the existing product try to defend the market by continuous innovation. Most of new products fail to
create profits enough to maintain the market within the short period of time. What causes market failure? New product
marketing focuses on the selection of a segment market for capturing innovators in the introduction period of a product life
cycle, the crossover of chasm fora diffusion of the product innovation to the mainstream market, a consumer's switching
behavior between products, market competition with late entrants and a policy on the open versus closed systems. This
subject specially tackles new product development, B2B exchanges and high technology products including internet and
more.
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MGMT3014 122 #2] (Human Resource Management) 3-3-0
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Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward management,

and HR Professional's role — Strategic partnership, HR leadership etc.



MGMT3007 L AF3A 2 (Labor Management Relations) 3-3-0
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As a result of industrialization conflicts become unavoidable between labor and management. How to resolve these

conflicts peacefully and induce productive cooperation between the two parties are sine qua non for a successful
business. The cource is designed to acquaint the students with theories and practices of labor management relations at
each of the firm, industrial and national levels, so as to prepare students as future managers, union leaders or government
officials. Main focus will be put on Korean industrial relations system. However foreign countries, institution, practices

and experiences will be also referenced for a better understanding of the subject matter.

MGMT3016 M4 YE (Strategic Management) 3-3-0
A Aol et olefiet AFJRAE 9 7| 7] 2A o]y EAES AT AFHTF £4& Folo g
FAA A ApaLe 712o] He ZAIGIE 58 9 FHA IE AT B Ik

Dk e = =

%
&

It aims to provide understandings of the basic concept of basic strategy, of the basic theories and frameworks for
business strategy and corporate strategy. It also seeks to offer students problem—solving ability and comprehensive
understanding which are the basis for strategic thinking.

MGMT3018 £&FZE (Organizational Theory) 3-3-0
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Organization theory treats organization structure as one of the main factors increasing organizational effectiveness.
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Meaning and typology of organizational structure will be discussed with much focus on those of the twenty—first century.
Factors that influence the structuring of organization (e.g., strategy, size, technology, environment, power) will be treated
in detail. In sum, this course aims students to have an ability of designing effective organization structure in addition to

their understanding of its meaning.

MGMT2007 5 47/0dt (Leadership development) 3—-3-0
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Understanding leadership diagnosis, studies on leadership traits and behaviors, leadership development practices and

evaluation approaches.

MGMT2009 I7F#A (73 9) (Human Relations in organizations) 3-3-0
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For an organization to succeed, managing and maintaining human relations in organizations are important as well
as improving the quality of product and managing client relationships. This course will show the students how they
can become more effective in their work and personal life through knowledge of and skill in human relations. A
major theme of this class is that career and personal success are related. Students will be encouraged to discover

the management style that best suits the needs of a given work environment.

MGMT4008 A 21 H AL (International Human Resource Management) 3-3-0
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This course provides a systematic procedure to learn how to solve HRM problems in a keen rivalry and global

environment changes to increase organizational efficiency.

MGMT4021 =& 7§48 (Organizational Development) 3-3-0
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Understanding  various organizational interventions including management counselling, change management,

evelopment, organizational culture development, group dynamics management etc.

MGMT4002 399370t (Management Skill Development) 3-3-0
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Application of various approaches to managerial competence development, including organizational diagnosis,

problem solving, communication, conflict resolution, stress management, motivation, team building etc.
- AZAHAZFAELD

MGMT2006 7 93}t (Management Science) 3-3-0
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This course deals with several systematic quantitative methods for managerial decision making problems. The main

topics are the basic concepts and graphical or mathematical solving methods of decision theory, game theory, linear
programming and sensitivity analysis, integer programming, transportation problems, assignment problems, and so on
as well as their application models to real life systems.

MGMT3020 2% 9 (Quality Management) 3-3-0
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Quality generally means fitness of usage of products and services. Furthermore, the definition of quality is extended to
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customer satisfaction and even customer success. In this lecture students learn quality function deployment for the new
product development and quality improvement of process as well as concepts on quality of products and services.

Statistical quality control and customer satisfaction are also included in the course.

MGMT3011 AH] 22 FFe] (Service Operations Management) 3-3-0
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This course covers issues such as the characteristics, types, and delivery processes of various kinds of services. It first

outlines the basic concept of service delivery process and service management, and provides practical knowledge of the



current service quality improvement systems. Service diversification strategies, the proliferation process of new services, the
analytical frameworks for service development, and the optimal pricing models of services will also be presented

throughout this class.

MGMT4006 FFAHEHE] (Supply Chain Management) 3-3-0
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Through this course, the students are led to analyze decision—-making processes for global operations and design effective
global strategies for the global companies. The course consists of some separate modules, each of which is focused on
specific subjects of global operations management: for example, global location decisions and logistics. The students are
expected to study the reading materials assigned for each class before the class begins. Furthermore, this class has

pre—requisites such as operations management at undergraduate level.

MGMT4001 7 93] AH2% (Management and Decision Analysis) 3-3-0
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Due to the increasing complexity and uncertainty of business environment, it is getting necessary to make use of scientific
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approaches. The primary purpose of this course is to enlarge the problem—solving capability of student. Student will study
methodology of model-building and system theory in both descriptive and normative cases. Emphasis is on the

applications of real-world problem with the use of LP, Queuing, Transportation, etc.

MGMT4015 B]ZY2AAY (Business Games) 3-3-0
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This class deals with operations strategy in the current global competitive environment. Typical topics include
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production scheduling, capacity investment, logistics, supply/sales channel management, pricing policy etc. Theoretical
backgrounds like decision analysis and game theory, case studies, and team-—based simulations are three core
components of this class. In the simulation section, students are divided into management teams of 1 to 5 persons
and assigned to run a virtual company (for e.g., an athletic footwear company) in head—to—head competition
against companies run by other class members. Companies compete in a global market arena, selling goods (for
e.g., branded and private-label athletic footwear in an athletic footware case) in multiple geographic regions.

MGMT3001 F FAEFo]A (Management Simulation) 3-3-0
o] —74'5'—01]*1% %i{r Fotet A/ A AR AE St A & d ] AFEE QL= AlEEe .
ol A A9 Aol ol AFE|TEtel ©5]e AFgt A7 Ee] Hrt 5] BEst 9 A5t g SERHP

(¢}
o o 5& aMstaL, Algdold 71Me A-gste] uiAE, AR, it Tl EokllA BGARIE B4 sk, At 4
el dish AA = < O]ﬁﬁﬁ}l{% 2. Crystal Ballsh @RISK®F 22 Excel-based AlZ2#|o]d 2R E o} E o] &3 A5+

term projects =Y},

This class provides an overview of basic tools and major topics in computer simulation: particularly, in the context of

business, economics, and other social science applications. It also includes some advanced topics like concepts and
applications of agent—based simulation and system dynamics. Some case studies are analyzed and discussed with assistance
of simulation softwares like CrystalBall and @Risk. Business Statistics and elementary knowledge and skills in computer are

the prerequisites to this class.

MGMT4016 A4t2d 2 Aluvt (Operations Management Seminar) 3-3-0
At B qul A gRe], FgaetelA AE Z1x BATHI 49 EAE dis) HEUA ShEeta, thg’t Atdd

FUE @ £ Bl 200 BAYHl O olslEa S82e wa
Through various case studies and in—depth discussions on basic and advanced analytic methods which are necessary

in the analysis of (Service) Operations Management and Management Science, this course will provide students with
opportunities of developing analytical skills and of improving practical ability.

- HAZAHMIS)

MGMT3015 Q1E/QlabARA A= (Internet and Electronic Commerce) 3-3-0

2 5 fde 8 EAHL2 AUy HAGANRE oA AGel olgste] 7Y AAES FHAE F ATt S
Zoltt. thgo] Wgol] &2 =04 Zolt}. QUM HAdAN ] dFgat Ay, A FARAGS] FBF 54 2 A%
AAHAIE Y] 8L, JAEUS o838t uAR Y Fargg o] wstet ejulntAY Mk, e WA eyt ApsH
st

This course deals with how to apply Internet and Electronic Commerce(EC) to business in order to accomplish

competitive values. What this course address is as follows. Present and future of Internet and EC; Types, attributes,
and components of EC; Changes in advertising and marketing environment with Internet and developing the
Internet marketing strategies; Legal factors and social impact of Internet and EC.

MGMT3021 e-H|ZYAA AR (e-Business Systems) 3-3-0

JE U 25 7ol B FFS T, ol dBAA ARZE AAFA eIt SR AU 7ol AR

HgtE & Ao oy, 7|gel mdwt ‘_TLJZ—"ﬂE FFE Foh AU FIFol TE 7Ih9] HzxYA mdy} FxE

Asto] eH|ZU A (eBusiness)2tl £, & BERA = eH|ZYA MEE 2SI eH|ZUAAARIS] ZF 2 Q4
Aottt eH|ZY2AAE A9 ARE ERP(Enterprise  Resource  Planning), CRM(Customer Relationship

Management), SCM(Supply Chain Management). EP(Enterprise Portal), SEM(Strategic Enterprise Management) 5©]

H, ol2fgt FA a4 AA AtHE A SEeh

Internet has influenced business. For example, it results in e-—commerce(electronic commerce). From the viewpoint of
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business and management, internet technology has changed business model and structure greatly. This area is called
e—Business(electronic business). This course introduces the concept of e—Business Systems and each part of
e—Business Systems will be explained such as ERP, CRM, SCM, EP, SEM, etc. This course also shows recent
business cases of e—Business Systems.

MGMT3013 QAR Z YU EA (Business Data Analysis) 3-3-0

Adl Z1ge] FEALR AFEo] Sl TRt HolHE Fdeti, w45t Wag AR 2 AME FE2F 5+ e
YHES Aotk 71244 dolg 45 A&ste] OLAP, diolgl fJofste-4, Holg mtold 5o 3t&2 Fdl 2
AES AA2"AA dold 24 58 2 ARALH Higt AAA o8 FEe F55H Hoh

This course attempts to enhance students' abilities to deal with diverse data from information systems. The course

provides students with an understanding of elementary data analysis, OLAP (OnLine Analytic Processing), and Data
Mining.

MGMT3010 H|ZYAREE (Business Model Development & Evaluation) 3-3-0

Business®| 718, A%, ¥7} 5& AFSH] SIelAl, Business Model®l ejet A%, A, #d, ¥7t YRS stEol
I, Business Modelell thgh of2] o]8& FA o ofefgit). ZF o]l YL dhEsta £4 I A8 7S 7|2H,
Business Model®] 2tdekg F/dsh= 7] o8& Shasta, AAA A2 A5t




For the capability of developing and evaluating business models of a company, this course deals with the definitions
and roles of business models, business model development and analysis techniques, and profit model taxonomy etc.

MGMT3017 FBEAAFHAEE (Information Systems Development) 3-3-0

A2 GRA YEQD 7149 AOR thFe AHAAWE] FAHL Atk B HERe FGPRALY B FF4
oA AHU/M, o UophA fulFEL YEAD Jue] HIPBALGS AFs] S5 2mE] BA 24
A dEeel Be AN S5, Y AGBE $8E 5 Uk 2LEGOIE st e BHoR Wk S
HBHOE B WEE ol4Y A AXASAES A, GAE2, dolelols, Teln RATUSGNA HFEE o]
HESE 52 theA @ Aol

Recently, a variety of information systems are emerging by the use of fixed/wireless network. This course, as an
intermediate unit of Management Information System track, aims to investigate the methodology of Systems Analysis
and Design and hence to develop software for enterprise business activities. Especially, on successful completion of
this course, the students should be able to make use of spreadsheets, Java—based program, Web service, database,
and agent programs that run on wireless devices, etc.

MGMT4011 dxgdutjo]3 9 (Digital Media Management) 3-3-0

29, AN, ARYE, 594 AHl2, IPTV, DMB, Mobile Internet, GHHEHA vjte] 5 G&2 1 99L& Wy e
gAgsidele] WzyAd £48 seleln, UAY wlto] Akle] @} WxYARAES A wlefo]
T o2 dh5dkal, Web2.0, UCC, Collective Intelligence 5 Mz vltol/fdE} o8 &8¢t ulf
=9o, fHlFE A FHF0A AFA vehd mdelet AN it Foll et o2, AHE ShEdtth

This course deals with the domain of digital media such as Internet portal, search, community, video services,
IPTV, DMB, Mobile Internet, and ubiquitous media. Along with the new media concepts such as Web 2.0, UCC,
and collective intelligence, the business aspects of digital media, its industry and business models, media theory are

discussed with respect to management and business strategy.

MGMT4019 HeFPHA A8 (Strategic Information Systems) 3-3-0

719elA AE71ET FJRAAES o ol 719 Jdxeprt opd Mo =g upHleh. 71gol AALNE KAIsH]
e ARVl 2 AEXAEH ZE IHER AEE Shadth PHES FE PYEAZA G (Information  Strategic
Planning) W Zo|u} <E Zefo]=ot7 84 (Enterprise Architecture) HHES FAHLR FHsSIA, Algle 153 71
ol of7l=d AFA fejatefe Kol FlellA AEHAE TS AxEat gk

In the past, Information Systems(IS) or Information Technology(IT) had been regarded as an efficient tool for

processing corporate transactions or an infrastructure for integrating management functions. Recently. IS or IT have
been as a strategic tool for acquiring competitive advantages. This course, called ‘Strategic Information
Systems(SIS)’, provides students with methodologies and cases using IS or IT strategically. SIS methodologies focus
on Information Strategic Planning(ISP) or Enterprise Architecture(EA) methodology. SIS cases include traditional
business cases in overseas and current business cases in Korea.

MGMT4020 FRFAHYEL I Y (Telecommunications & Network Management) 3-3-0

oAg vEHAZ Aol FIAe] 7124 2% MEE s o] witReMEs FREAY] e AR T FYLEF
of Aoz e FFel dis] F@A ek oS 64 TA Ve A=A E83 HREH YEHD wel T,
HIEQR 71&9 A4 S, 83 4] R4 B 53 ol el shsdtch

For the basic capability of managers in digital network age, this course deals with the technological and social

trends in business data communications and their impacts on strategic business applications. It covers the strategic
use of telecommunications, management of computer networks, social aspect of networks, and new trend of
telecommunications.

MGMT4024 MISAIt]L} (Seminar in Management Information Systems) 3-3-0
HEREA L] 7)&, A, HHE, A7 SHolA Y gt A2 sFS HFE ufet of
o] W&k, o] o FHEL o 8§ E AR A A4S =k

This course provides students with the recent trends of Management Information Systems area from various

24

B

3 A

55t

Alm
o

perspectives: technology, business, methodology, and research. Through the lectures from faculty members and
invited speakers, students are equipped with the capability of theoretical understanding and practical application.
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MGMT1004 %938t (Business Mathematics) 3-3-0
AR5 AAE, AYst 9 AF| @S| A ARl o oAEA el "agt 7|z fEolE &S tHETh
7A@l gt B4 9 gAEA Aol Zag dAATS B, Agdsy, Ad, FEE, 71249 nEd A% F
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This course introduces the concepts for basic mathematical topics needed in the various decision making tools for
economics, management and social sciences. The main topics are systems of equations and inequalities, linear
algebra, matrix, elementary probability, basic calculus, and so on, which are arising in the processes of analysis and

decision making.

MGMT1005 FgAF YA 1A (Business Communication) 3-3-0
=29 A 7199 w7F AAA, AR ATo] AASE 7[Gn BAE ol BARE 1+ aAty
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In this globalized society, effective business communication is crucial for success domestically and internationally.

Qe e ARUAC el i olel, AR
293 Tk A9l A8mE thEst AR

This course connects business communication and understanding of cultural priorities with actual business practices,
which are culturally based. By combining intercultural communication skills with business, this course helps
students become successful communicators in culturally diverse workplace environments both at home and abroad.
This course has three major parts: (1) an understanding of culture and how to get to know unfamiliar cultures for
business, and how to understand culture’s impact on communication; (2) the application of intercultural
communication skills to specific business communication tasks; and (3) the implications of intercultural business

communication for the domestic multicultural/international/global firm.

MGMT4004 3 9E7} (Special Topics in Management) 3-3-0
7 gt ZopollA T EFE A5t sMIER stolg AHAQ o} QA oleietE R sk HA o g 2 o7t A
AE olE S0, WAZ Y, F, ANZA Y, F2719, 71e/E T ot EFE EA QA R e

Current management topics are selected to provide deep understanding in business administration, including venture

business, customer satisfaction management, small-medium size firms, technology development, etc.

MGMT3003 =+A]7 %4 (International Business) 3—3-0

FAAG B0 71 4BF ] AT F2E ol AEE A7 A—F 2] o] 24 v Aol Higt 2] A& e sk Zo] o]
o] Bxjolct, o] Mo YE-2 IA4IAR ARt (1) AR A L] 7198 F2] ol (2) AAAFA L] A3 F2
ok f1EA, Q) ATl E H TRl ofdl, (4) 71Et 7l gkl ®it ol4r 5& thET

This course pursues to provide the students with a theoretical background in international business so that they will

understand the principles and structures of business activities in the international market environment. The course could be
designed as follows: (1) Understanding of Business activities in international arena, (2) Analyzing foreign direct investments
and risks in global markets, (3) Understanding of international trade and investments theory, (4) other issues regarding
business strategies.



MGMT3019 547197492 (Management of Small Business) 3-3-0
o] B2 =7t AANA FA7IH9Y 9 Vs 9 Ve FA7198E AT S thETh B ARIFAHS
2 AT AdA 58 NI SPER stolg R AA T ABV1d ADE sl 't 21 52 AT

This course will discuss role and functions of small business in a national economy, and current problem in

“

managing small business, and try to seek policy implications and management strategies for sound development of
small business.

MGMT4003 73 9 14 (Business Internship)

ZAIJNAHLE Aoldietn Fgdisty 719 IF 1E xR gAY HAFAA A DS v
AT /9] A AL AW AW B} BAol BF ol3A(

o 9oh7tA] ’ElHor Ho)g HES 4 = IFolth §o| AYgde sMES =4/
Hujo] 719 @733 sfe] Aol uigt stEe] A A7 =
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The Business Internship class is for all business students. Throughout the class, students will experience and enhance
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interview and communication techniques, business meetings and negotiation skills. This class focuses not only on
Korean business culture but also on global business environment, and involves on—the—job training and business
writing. Therefore, in classes, emphasis is first placed on exposing students to real business situations. Students in
this class will gain valuable opportunities to explore major business functions such as accounting, financing, slaes &
marketing, operations, and personnel management.

ACCT2003 3]At¥H(Law of Corporations) 3—3-0
2 EL AHEA] 71EAQ] HeT A Aolgttt. A e] 7|z o|& FFelg Fote FAre] FRe 1 HE
Aol W&S AHEIT E5] FAZ|A | thote] SAte] Y, 3|ate] 7|@, AR Fol tiste] =ogit

For the students who do not have any legal mind, it is difficult to understand the Companies Act. There are three

r

concept which are very important to understand the companies Act, especially in company limited by shares act.
These are the capital, limited liability of shareholder and the action. The legal concept of these in Companies Act
is different from that of in a area of the management or the accounting. This subject is aimed for the students
who do not have any opportunity to study legal subject.

ACCT2002 7} % (Commercial Papers Law) 3-3-0

2 FFelMe 7158, ols 2 R dEd FRel dis] AnEL o]Z5mH ] J2UE olsiAzleE SHE
T ol FFEH O] 7 2AQ] W8S ohaRt Folls o2 W, uiA, &7 Foll tistolk =07} o]Foji

By studying the negotiable instruments law(e.g. note, check law), we come to know how frequently the negotiable

instruments are used in our society. The negotiable instruments have credit, payment, delivery and collection
functions. We focus this lecture on the interpretation of the korean note act and check act and so the students
make it in full use in our society.

ACCT3005 AFAFEE A (Financial Statement Analysis) 3-3-0

2 BEL2 714EA gk A4e Hdsted I FHo] gtk olF dste], 4 ARARE T AEHE AAFAE
SfAst 8ot el diste] ety fAFoR, foHRA, AT £947 9 g s
A, AR 24, A&5F oI} AAH o]ole] B4 dFSEE =4, IATHA A A 2 pgrtel &t
Mg ol diste] =971 o]FolXtt. EF IAPHES FAYES FESIL et Ao xEFS flete, AR,
ARFE T HEARRE F8oto] 7GRS T =o%itt

This course is designed to provide knowledge of business analysis. To do this, an extensive discussion of how to
interpret and use accounting numbers in financial statements is made. Issues covered are profitability analysis,
analysis of operating profitability and financial leverage effects, analysis of financial risk, analysis of persistent and
transitory earnings, analysis of cash flow statements, analysis of accounting methods, and valuation theory and
concepts. To mitigate the limitation of accounting information and make the more accurate decisions, the discussion
of business analysis is also extended to how to use non-—accounting data including business environment, market
competition structure and so on.

ACCT3001 7}x]%37}&(Valuation Theory) 3-3-0

o] HFoHe 7197k BrhE el et Ak Sl =97t olfeolXith & BEFoJA tReR e Fa ZHA IRyt
ZIHelEs wiEelgrinyg, AFGsEERInY, xito|dny, EVARE, P/ESt P/BE o|&ste F7hle7d ol Eg
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This course provides an in—depth discussion of how to value a firm and its equity. Valuation models and

techniques covered in the course are! dividend discount model, discounted cash flow model, residual income
valuation model, residual operating income(EVA) valuation model, and valuation methods using price multiples such
as price—to—earnings ratios and price-to—book ratios. Implementation issues for each valuation model are also
discussed.

EDU2107 X3} u-SEXYAHR)(Teaching Unit Analysis (Commercial Information)) 3-3-0
nA o] o2, AAMA wjF, wwSo RE Y F - IFSw A wsHge B4 F witas Ayt
el

The course aims to understand the characteristics of various subject matters and the basic models of curriculum for
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each discipline and foster the ability to select and organize desirable curriculum contents.

EDU2140 ¥ WA ITLHA = HA YA E)(Lesson Plan for Teaching Materials (Commercial Information)) 3-3-0
no] JA, F1Fen wA o] BA, £t A, ey § waA| o] AAFEE 2A

Learners in the course are able to promote the basic competency as curriculum expert to guide their students in

each subject matter and utilize appropriate teaching method in relation to the age and developmental level of the

students, the subject—-matter content, the object of the lesson, and evaluation method.

EDU2179 W ¥=g W= (AdAR)(Logics and Essay (Commercial Information)) 3-3-0
AAHE Fofe] Y& vy o R FASHY =2l ALE 7[2E F =& 8-S wideth BT =9 AL, =&
Ao BT o] ZS THtH, FAE vt =5 A 9 = FA A5 T4 =EAEEE S5t

Build essay skills based on critical analysis of commercial information and logical thinking. Also, learning theory of

logic, circumstance and by essay composing and essay writing in diverse topics as well as essay correction exercise
will learn about essay teaching methodology.

MGMT3022 vl 2j2d 7 98 Al (Future Growth Engine Industries and Management Innovation) 3-3-0

2 2097 AT EAAE AFHLE FEAVNA ZEFOE QA d=AAE AT =l w2 At
Ae T=AAG Atdzxol] it B4 7|xste] Fg AIAHT A@TFsFol w2 AT EHl ol arfgiet
YEAon ICTETAY, BRANANY, lRBRAQ, 04T 2 vplodide] AL LAk Tante =ojg
Zojct. thEEo] A 2 & Sl A9gAolER] T A Falolg, ZREFE Y 2 AHATS, AXRA ]
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For the last 20 years, Korean economy has entered in an era of low—growth because it could not create and
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develop new growth engine inddustries successfully. This course introduces future new growth engines which have
high potential to grow and feasibility by analyzing the industry structure of Korean economy. Specifically, this
course provides analysis of current situations in ICT convergence industry, cultural contents industry, medical
tourism industry, and green growth and bio industry, as well as discussing development strategies for the future.
Students also can learn about disruptive innovation theory, platform management and building ecosystem, macro

organization theory, accumulation and transfer of technology and industry evolution theory.
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