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Understanding the medical environment is essential to survive in a rapidly changing environment and
intensifying competition. In this lecture, we would like to learn in-depth about the health care system
consisting of medical supply and medical finance and the latest changes.
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This course aims to cultivate the ability to apply appropriate data analytics methods for knowledge and
decision-making of various data encountered in the field of health care management. In particular,
students learn and evaluate models for managing and analyzing structured and unstructured data using
the statistical software package R based on basic knowledge of probability statistics.
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This course aims to provide an in-depth understanding of medical insurance, including research on medical
insurance systems in various countries around the world, as well as the role and development direction of
government health insurance and private health insurance in our medical system.
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While looking at the concept of medical service marketing, we consider cases that occur in actual medical
business from a marketing perspective. The purpose of this course is to inspire marketing thinking to stay
ahead of the competition in the medical industry.
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This course will explore the trends of information technology development and the status and future of
information system utilization in the health care industry. Specifically, it explores the use and influence of
information technology through a scientific approach that deals with the storage, retrieval, and use of
data, information, and knowledge for problem solving and decision-making in the health care field. In
addition, it not only explores the infrastructure of the information system including databases and
standards, but also deal with the use of open-source Al, which has recently become a hot issue.
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The paradigm is changing in the healthcare sector following the Fourth Industrial Revolution, such as
active health management centered on medical staff, expanding the paradigm from disease treatment to
prevention and management services, and providing customized services using personal health data in
group treatment. Therefore, this lecture intends to prepare for the smart healthcare era by analyzing and
understanding cases and business models applied in the healthcare field among the major core
technologies of the Fourth Industrial Revolution.
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The aim of this class is to provide a treatment of the health service operations strategy. It seeks to apply
some of the ideas of service operations strategy to a variety of health businesses and organizations. The
class provides a logical path through the key activities and decisions of service operations strategy, as well
as covering the broad principles that underpin the subject and the way in which service operations

strategies are ptu together in practice.
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This course offers the latest methods for monitoring quality in the healthcare industry. In this class, we
will discuss the current state of performance and offers examples and case studies, from the basic of
group processes to quality improvement tools and statistical analysis.
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students in various business administration fields (marketing, HR organization, MIS, etc) that utilize social
science and behavioral science research theories and research methods. Through this lecture,
master/doctoral students will learn experimental research methods and investigative research methods to
solve business management research problems according to the behavioral science approach. Students will
learn to build a theoretical model based on behavioral science theory and an analytical model based on
methods of quantitative psychology research. Under these designs, students will also learn how to collect
primary data: experimental data and survey data. Finally, students will theoretically learn about various
behavioral science statistical models and analysis methods to analyze these data. In particular, this lecture
focuses on mediating effects using regression analysis, moderating effects, mediated moderating effects,
controlled mediating effect testing methods, exploratory/confirmatory factor analysis, partial least squares
path modeling, and correlation structure analysis.
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This lecture introduces statistical methodologies that demonstrate various research fields of business
administration with a behavioral and scientific approach. Through this lecture, students aim to learn various
statistical techniques to prepare and complete their thesis socially and scientifically, and to have a research
ability to professionally understand and criticize behavioral research papers in the field of business
administration.

*This lecture presupposes that students take the methodology of behavioral research I. In addition, this
lecture focuses on the analysis and processing of data using various statistical analysis software (SPSS,
AMOS, SmartPLS, R, etc).
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This lecture provides information on essential research methodologies for empirical research of first-year
graduate students.

In particular, this lecture is based on the contents of econometrics for academic research using secondary
data in a wide range of business majors, and provides contents related to basic empirical modeling
necessary for writing papers.

Specifically, this lecture discusses basic econometric methodologies such as basic session analysis or panel
data analysis by starting with a review of basic probability and statistical theory, which are commonly used
in business topics and provides content that can help students write their papers. This lecture also aims to
develop students' actual empirical research skills by providing theoretical content in empirical research
methodology to enable them to write papers, and by providing sessions to model their desired topics
using actual data. In this lecture, various problem sets will be provided for students' understanding and
practical experience, and they will have time to discuss them in class. In addition, this is a mandatory
course for taking Methodology of Empirical Research Il, which covers more advanced methodologies.
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In this lecture, students will learn in depth the econometrics used in various research fields of business
administration.

In particular, it is not just a class to learn statistical analysis tools (e.g, AMOS, R, SPSS), so that students
should have a sufficient understanding of basic mathematics (e.g., linear algebra) and mathematical statistics.
In other words, this lecture combines intermediate/high-level metrology principles, theories, and practice.
Through this lecture, students will mainly learn panel data analysis that can analyze time series data and
cross-sectional data together.

*This lecture presupposes that students take the Methodology of Empirical Research | and aims to help
students understand the basic understanding of econometrics and learn empirical analysis mainly using
statistical analysis software called STATA.




